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We Pay Our Way 
In the Dog Fight 
Buick’s First Sale 





Fair Ones From the Fair 


sor 


By 
Chris Sinsabaugh 


| ROBABLY the outstanding | 
new feature of the NACC’s| 

“Facts and Figures,” 1934 edition, 

just off the press, is the fac 


simile of a_ check, 
“Motor Vehicle User, 
ing 25,827,290 motor taxpayers. 


” 


that’s more than 
| lars 


eral taxes; 
fees, 


property and city taxes. 
436,289. 


eight tax dollars. 


" You get a shock when you 
in 1919 the average 
state registration fees and state 
gasoline tax per motor vehicle 
was $8.68 and in 1933 $34.42. We 


note that 


sure do pay through the nose. 
* * ok 


NOTE, PLEASE, that 


started in 1921. 
had been groaning under the bur- 
den of other taxes, then North 
Carolina got the “brilliant” idea 
that there was a lot of revenue in 
tithes from gas and oil and so the 
law was passed. 

The idea spread like a prairie 
fire and inside four years all but 
four states had followed suit. 
Those four were New Jersey, 
Illinois, New York and Massa- 
chusetts. New York was the last 
to wheel in line and now it is 
unanimous, At first the fees 
were modest but when the law 
makers found out how easy this 
tax was to collect up and up 
went the rates. As of May 1 this 
year the lowest fee is two cents a 
gallon, in Rhode Island, Massa- 
chusetts and the District and the 

| top is seven cents—in Florida. 
* * 


IF YOU ANALYZED the regis- 
tration figures in the pink sheet 
of last Wednesday you undoubt- 
edly realize how thrilling is the 
race for sales leadership of 1934 
between Ford and Chevrolet. The 
gap at the half way point is a 
slight one, there being only a 
difference of 11,045 units between 
the two, Ford leading and Chev- 
rolet making a stretch run that 
promises to hold our interest un- 
til the line is crossed. 

Ford sold 26,468 more cars than 
Chevrolet in the six months, but 
on the other hand Chevrolet regis- 
tered more commercial vehicles 
and trucks so that the gap in 
totals is not so wide, being re- 
duced to 11,045. Ford got away 
to a better start than did Chevro- 
let through being in big produc- 
tion on its ’34 models when we 
turned into January, while Chev- 
rolet was late getting going 
because of labor troubles, regis- 


(Continued on Page 8, Col. 4) 
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signed by 
represent- 
It 
is made out to the order of “Tax 
Collector” and is for $1,137,872,000 
a billion dol- 
which represents what we 
paid in 1933—$247,744,000 for Fed- 
$301,932,000 for state 
$518,196,000 for state gas 
taxes and $70,000,000 for personal 
This 
tops the total wholesale value of 
cars and trucks produced during 
the year which is shown as $987,- 
And a chart shows that 
motorists pay one out of every 





more 
than half this huge sum comes 
from gasoline taxation, which is 
a cancerous growth that only 
Before that we 
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Plan Four Show Circuits 





Harris Held Motorists Pay 122 Per Cent 
of Total U. S. Tax Income|To Blanket 


| ment’s income from special motor Entire Nation 


Guilty In 


y 
Code Case 





Charged with Selling Under 


List Price; Faces Sen- 
tence Next Tuesday 


New York, Aug. 3.—Gor- 
don Harris, of Ridgewood, 
N. J., was found guilty in 
Special Sessions Court of 
violating the motor vehicle 
retail code, said to be the first 
conviction under the code in this 
state. 

Harris, who was convicted of 
selling an investigator an auto- 
mobile at $50 under the list price, 
is liable to a fine of $500. He was 
remanded until next Tuesday for 


sentence, so that the district at-| 


torney’s office could examine 


charges of forgery developed dur- | 


ing the trial. It was alleged that 
a name had been erased on the 
receipt and another substituted. 


Dodge Adile ies 
Truck Models at 
$490 Base Price 


Aug. 3.—From Dodge 
Brothers, comes detailed infor- 
mation of an new 
series of Dodge trucks of 1%-ton 
capacity, offered at the factory 
list price of $490 for the 131-inch 
wheelbase 1%-ton chassis. 

The additional Dodge truck 
models, called the KH-30 1%-ton 
series, are available on four dif- 
ferent wheelbases—131, 136, 148 
and 161 inches. The chassis base 
price of $490 applies to the 131 
and 136-inch wheelbases; the 148 
and 161-inch wheelbase chassis 
list each at $520 f. o. b., factory. 

Standard body types are ex- 
press, canopy, screen and panel 
on the 131-inch chassis, platform |" 
and stake on the 136 and 161-inch 
chassis. The 148-inch chassis is 


Detroit, 


lower-priced | 


| 


furnished as chassis or as chassis 


and cab. 
The approximate pay-load ca- 


(Continued on Page 2, Col. 5) 


70 Per Cent of 
Car Financing 
On 12 Mos. Basis 


Chicago, Aug. 3.—-Compilations 
made by the National Assn. of 
Finance Companies estimate that 
15 per cent of instalment notes 
during the first five months 
this year were for a period 
10 months, 70 per cent for 
months and 15 per cent for 
months. 





of 
12 
18 


In discussing the analysis made, | 
the NAFC News, edited by Milan) 


V. Ayres, states: 


“We were recently asked for 
estimates on the amount of auto- 


(Continued on Page 15, Col. 1) 


of | 


| Government’s entire 





Washington, Aug. 3. 
mately one-eighth of the Federal 


during the fiscal year ended June 
30 was collected from the variety 
of excise taxes on motor trans- 
portation, according to figures 
made public by the National 
Highway Users Conference. 

The tabulations of the 
way body, it is pointed out, 
based on returns to the Treasury 
Department for the complete 
fiscal year and show that the 
motor vehicle owners of the coun- 
try paid $309,110,436 through the 
excise taxes on gasoline, lubricat- 
ing oil, passenger cars, trucks, 
tires and tubes, parts and acces- 
sories, and pipe line transporta- 


| tion of oil. 


Ai i aed | 


tax revenue | 


high- | ‘ 
are | 


Taxes upon gasoline and lubri- | 
cating oil supplied more than 70} 


per cent of the 


federal govern- | 


collected, for the tax upon 


pipe | 


line transportation increased the | 


petroleum taxes by $10,379,370. 
Federal gasoline taxes were 

about six times as expensive as 

federal taxes upon motor vehicles. 


Federal taxes upon lubricating 
oil were nearly five times as 
(Continued on Page 14, Col. 1) 


Wayne County July Sales 
Off; Cook County Has Gain 


Detroit, Aug. 3.-July new pas- 
senger car registrations in Wayne 
County amounted to 5,692, a de- 
cline of 28 per cent from the June 
total, and 1.9 per cent off the 
figure of July a year ago. 

With Detroit, which is the ma- 
jor part of Wayne County, as the 
accepted sales barometer as far 
as automotive sales are concerned 
showing a decline from both the 
June total and the year-old figure 
it might be expected that other 
localities would have the same 
record to show. However, a large 
part of the Wayne County decline 
can be attributed to the fact that 
license plates were put on sale at 
half price on July 25, and many 
car buyers waited until after that 


date to register their cars to take | 


advantage of the cheaper rate. 
Ford again copped the laurel in 


the county, registering 2,718, com- | 


‘ 


fortably ahead of Chevrolet’s total 
of 939. Plymouth was third with 
725. The Buick series “40” again 
accounted for the major part of 
the registrations of that make. 
The Buick total was 134, which 
included 108 models of the ‘40” 
series. The fourth, fifth, and 
sixth positions went to Pontiac, 
Oldsmobile, and Dodge, in that 
order. 

Chicago automobile buyers 
stepped out and signed their 
names to enough sales contracts 
to make July the high point of 
the year in Cook County. A total 
of 8,458 units was registered here, 
31 per cent more than the June 
total of 6,431, and 28 per cent 
better than the July, 1933, record. 
The July figure was also 9 per 
cent better than the previous 

(¢ Continued ¢ on Page 14, Col. 1) 





June Car Shes Me Dollars 


Reverse Seasonal Trends 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today 


Make 1933 
Ford 132,722— 
Chev. 231, "624 
Ply. 100,253— 
Ddge. 34,027— 
Pont. 43,453— 
Olds. 17,892— 
Hud. = 17,483— 
Buick 25,378— 6 
22,981 Stude. 17,392— 8 
13,116 Chrys. 12,718—10 
Total All Makes 
1,000,744 686,267 
See complete cumulative 
gures including July to 


1934 
1— 296,548 
2—270,376 
3—159,812 
49,607 
41,977 
34,587 
33,796 
31,171 


1 
3 


5 
4d 
7 
9 
6 


| 


Washington, nite 3._-In sharp 


contrast with the normal seas- 
|onal decline of approximately 
five per cent, the value of pas- 





ate, page 12 this issue. 


automobiles sold at retail 


senger 
spurted during June, according 
to preliminary figures compiled 


this week by the Department of 
Commerce. The index figure for 
the month, on the basis of the 
1929-1931 average as 100, was 
63.5 in June, as compared with 
55.5 in May and 59 in April. 

The value of sales in June, ac- 
cording to the preliminary figures, 
was 30.5 per cent greater than 
for June, 1933, and 50.5 per cent 


beyond the figure recorded in 
June, 1932. The aggregate for 


|} the first six months was 50 per 


cent higher than for the corres- 
ponding figure of last year, and 
43 per cent above that for the 
first six months of 1932. 








| tax sources, 
Federal gasoline taxes. cost! 
|} consumers  $202,575,034 in the 
fiscal year as compared with 
$124,929,412 in the prior fiscal | 
| year. Lubricating oil taxes 
totalled $25,254,987 against $16,-| 
232,925. 

Actually, consumers of the 
petroleum industry were taxed 
$238,209,391, or all except $70,- | 
901,045 of the total $309,110,436 


New Program 


Exhibits From One Show 
Would Move to Next 


City on Circuit 


Atlantic City, N. J., Aug. 
3.—A suggested series of 
show circuits which would 
simplify the transportation 
of special factory exhibits 
from one city to another was dis- 
cussed at a meeting of the Inter- 
national Assn. of Automobile 
Show and Association Managers 
here this week, by Paul G. Hoff- 
man, president of the Studebaker 
Corp. and a member of the Na- 
tional Automobile Chamber of 
Commerce show committee, The 
plan is open to any changes. 

Under the suggested plan there 
would be four show circuits cov- 
ering the east, middle West, west 


and south. Show dates for the 
cities in each circuit would be 
arranged in such manner that 


equipment used for display pur- 
poses at one show could be trans- 
ported over the week-end in the 
next city listed on the circuit. It 
is understood that show man- 
agers would approve the plan as 
it would simplify their work in 
(Continued on Page 14, Col. 1) 


Chrysler Shows 
$8,192,084 Profit 
During First Half 


3.-An financial 
issued by the 
Chrysler Corp. says that its net 
profit for the first half of this 
year, after providing for all in- 
terest, taxes and depreciation 
charges, amounted to $8,192,084.13 
as compared with a net profit of 
$4,747,534.40 for the corresponding 
period last year. Earnings per 
share were $1.88 as compared 
with $1.10 per share for the first 
half of 1933. Thus, earnings per 
share so far this year were the 
greatest for any corresponding 
period since 1929. 

Sales of passenger cars, com- 
mercial cars and other er 
18, Col. 


Detroit, Aug. 
statement just 


(Continued on Page 


July N ew Car 


Registrations in 
2 States Firm 


Detroit, Aug. 3..-With new pas- 
senger car registration returns 
available from but two of the 48 
states for July, it is impossible to 
make any estimate on what the 
total for the month will be. It is 
interesting, however, to follow the 
trend indicated by these returns 
which show scarcely any decline 
from the preceding month and 
are well ahead of July last year. 

The states reported to date are 


(Continued on Page 11, Cal. 5) 
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Motor Car Industry is Outstanding in Recovery 


Facts and Figu igures Cite 
Gains Made in Last Year 


New York, Aug. 3.—Recovery is the outstanding char- 
acteristic of the motor car industry, as shown in “Facts 


and Figures of the Automobile Industry,” 


just released 


by the National Automobile Chamber of Commerce. This 

is a 96-page booklet containing the statistical summaries 

of the manufacture, sale, use of motor vehicles and the 

effect they have had during the past year in all parts of 
o—_—-—— 


the world. 


Sales of motor cars in the 


domestic market increased 39 per | 
cent during the year while sales | 


of American cars in foreign 
markets-gained 34 per cent. 
duction climbed more than 38 


per cent over the preceding year. 

Continued improvement during 
the first five months of 1934 in 
sales, production and exports is 
recorded. 

The replacement market ab- 
sorbed all new vehicles sold dur- 
ing the year in the United States. 
More old vehicles were scrapped 
than new vehicles purchased. 
This, together with other factors, 
resulted in a slight decline in 
total cars in use, as evidenced by 
registrations. 


Pro- | 








senger car and truck registration 
of 1.19 per cent. 

New York State maintained its 
position as having the greatest 
number of motor vehicles regis- 
tered—2,240,757. However, 18 
states showed an increase in the 
number registered in 1933 over 


1932. They are: Arkansas, 
Georgia, Idaho, Kansas, Ken- 
tucky, Mississippi; Montana, 


Nebraska, New Hampshire, North 
Carolina, North Dakota, Okla- 
homa, Rhode Island, South Da- 
kota, Tennessee, Texas, Utah and 
West Virginia. 

States that have the highest | 
registrations after New York 
State are: California, 1,958,807, 
Pennsylvania 1,635,019, Illinois 





New data of highway employ- 
ment indicates that more than 
900,000 persons are working di- 
rectly and indirectly on Federal | 
aid and state roads, not including | 
workers on local highways. 


One startling disclosure is that | 
the motorists’ tax bill from Jan. | 
1 to Dec. 31, 1933, totaled more} 
than a billion dollars, in fact, the 
tax bill exceeded in amount the 
wholesale value of all. the ve- 
hicles produced in the United 
States. 

A digest of information on the 
various subjects included in the 
booklet follows: 


Production 


American automobile manufac- 
turers in 1933 produced 1,986,000 
vehicles of which 1,627,768 were} 
passenger cars and 358,440 were | 
trucks. These vehicles had an| 
aggregate wholesale value of | 
$987,436,289. Replacement parts, | 
accessories, tires and_ service) 
equipment totaled $643,929,000 and | 
parts sold by motor vehicle man- | 
ufacturers totaled $126,242,000, 
making a grand total of $1,757,- 
607,289. 

The industry maintained its 
position as one of the largest in| 
the country with a capital invest- | 
ment of $1,348,966,000. The motor) 
factories gave employment to 
190,027 who received in salaries 
and wages $233,507,619. By April, 
1934, the average number directly 
employed by the factories totaled 
323,810. 

The industry provided work di- 
rectly and indirectly for 4,525,027. 


Raw Materials 

As in the previous year, the in- 
dustry continued as the largest 
user of steel, malleable iron, gaso- 
line, lubricating oil, rubber, plate | 
glass, nickel, lead, mohair and up- | 
holstery leather. | 

Figures show that 19.2 per cent 
of all steel produced was used by 
the motor industry. It used 68.3 
per cent of all the alloy steel pro- 
duced, 55 per cent of the mal- 
leable iron and 48.8 per cent of 
strip steel. 

Further, the industry consumed 
85 per cent of the gasoline, 57 
per cent of the lubricating oil, 73 
per cent of the rubber, 40 per cent 
of the plate glass, 24 per cent of | 
the nickel, 33 per cent of the lead, | 
22 per cent of the mohair and 54 | 
per cent of upholstery leather 
produced. 


Registration 

At the close of 1933 there were 
23,827,290 motor vehicles regis- 
tered for operation of which 20,- | 
600,543 were passenger cars and 
3,226,747 were trucks. This} 
marked a decrease of 1.36 per | 
cent in passenger cars and a de- 
crease of .08 per cent in trucks, 
or a total decrease in both pas- | 





| 242,728. 


| as close as it is possible to arrive, 


1,463,050, Texas 1,201,762, and 
Michigan 1,077,209. 

Cities having the largest regis- 
trations are: New York 779,426, 
Chicago 421,055, Detroit 309,594, 
Los Angeles 302,218, Philadelphia 


Latest figures available show 
there are 5,035,000 motor vehicles | 


|} on farms. 


Average Life of Car 

During the past year the aver- 
age useful life of a car increased 
from seven and one-third years 
to seven and two-thirds years. 

The total number of motor ve- 
hicles scrapped during 1933 was 
2,600,000. While these figures are 


it may be that some of the ve- 
hicles were not actually scrapped 
but were kept in storage. 
Despite the fact that there were 
a smaller number of motor ve- 
hicles in operation last year than 
there has been in operation since 
1927, the motorists’ tax bill was 
|at its highest peak in history. 
This tax bill reached a total of 
$1,127,872,000, divided as follows: 
Federal $247,744,000, State Fees 
$301,932,000, State Gas $518,196,000, 
Personal Property and Taxes $70,- 





| 000,000. 


Highways 
In December, 1933, there were 
3,040,000 miles of highways of 
which 920,000 miles had some 
form of improved surface and 
160,000 miles had high type sur- 
face. During 1933, 52,000 miles of 











Beauty deseended upon Detroit from Chicago this week and upset 
the staid decorum of such places as newspaper offices, broadcasting 
They are rooting for the Century 


stations and the mayor’s office. 
of Progress. 


Above the lassies bid adieu to the chief Rufus Dawes 


at the fair before setting out in their Studebakers. They are, left 


to right, Kay Griffith, Dorothy LaFold and Patricia Marquam. 


highways were reconstructed (in- 
cluding resurfacing). 

According to the U. S. Bureau 
of Public Roads, there are 245,278 


employed directly on the high- 
ways. 
When the salaries and wages 


resulting from the use of profits, 
rents and 
highway construction by manage- 
ment are added to the direct and 
indirect salaries and wages (77 
cents out of every dollar) it will 


be found that 90 per cent of all} 


payments for construction of con- 
crete highways is converted into 
salaries and wages. 


Exports 


Only 534 motor vehicles were 
imported into the United States 
during the past year. However, 
foreign sales of motor vehicles of 
United States design totaled 2,435. 
The U. S. exports totaled 111,458 
which 67,355 were passenger cars 
and 44,103 trucks. Foreign as- 
semblies totaled 65,125, of which 
30,800 were passenger and 34,325 
trucks. Canadian output totaled 
65,852, of which 53,855 were pas- 
senger cars and 11.997 trucks. ‘The 
value of United States and Cana- 


dian exports, including tires, 
parts and accessories, was $110,- 
751,103. 


World registration at the end 
of 1933 totaled 33,330,572. 





Trucks, Buses 
Gain in Favor 


With Railroads | 


New York, Aug. 3.—Railroads 


| of the United States have greatly 


interest accrued from | 





|I railroads engaged 


increased their truck and bus 





operations during the past three | 
years, according to late reports. | 


In 
operated 3,105 buses directly or 
indirectly, while in 1933 approxi- 
mately 75 railroads were operat- 


| ing 4,500 motor coaches. 


Many railroads now operate 
subsidiary bus lines, which serve 


|in part as feeders for their rail 


service, but a more significant 
development is seen in the in- 
creasing use of trucks by the 
railroads. In 1930, only 18 Class 
in intercity 
or terminal motor trucking op- 
erations, employing 666 trucks 
and trailers for the purpose. In 
1933 more than 100 roads were 
using approximately 42,000 vehi- 
cles in this work. 


Customs Tariff Delayed 

Washington, Aug. : -The new 
Brazilian customs tariff will become 
effective on Sept. 1, 1934, and not 
on Sept. 11, 1934, as previously an- 
nounced, according to a cable dated 
July 13. 


Dodge Offers Lower Priced Truck 





Meeting all comers on a price basis Dodge now offers 





the 114-ton model shown above at prices starting 
at $490. This model is 136 inch wheelbase equipped with dual wheels in the rear. 





| of the fully enclosed, 
| expanding 


1930, only 34 Class I roads | 


'7 Mos. Exports 
At Studebaker 
Set 4-Year Mark 


South Bend, Ind. Aug. 3.— 
Studebaker exports this year al- 
ready exceed the totals for each 
of the entire years of 1930, 1931, 
1932 and 1933, according to a 
statement issued here today by 
Arvid L. Frank, vice-president 
and general manager of the 
Studebaker Pierce-Arrow Export 
Corp. 

“A substantial volume in July 
brought our business for 1934 
well ahead of the yearly totals 
for each of the past four years,” 
he said. “One of the most prom- 
ising features of this record is 
the improvement being recorded 
month after month by each pas- 
senger car and truck line in the 
Studebaker export group. 

“The gains to date by the 
Studebaker lines are as follows: 

“Studebaker passenger car sales 
now are ahead of the 12-month 
totals for 1930, 1931, 1932 and 
1933. Studebaker truck shipments 
already exceed the total for every 
other entire year in the com- 
pany’s history. Pierce-Arrow car 
exports have passed the totals 
for each of the entire years of 
1932 and 1933. White truck and 
bus sales now surpass the yearly 
totals for 1931, 1932 and 1933. 

“A continuation of our present 
volume of business for the re- 
mainder of the year will bring 
our total close to 1929 perform- 
ance,” he stated, “and present 
indications are extremely’ en- 
couraging.” 





Dodge Dealers’ 
Sales Continue 
To Show Gains 





Detroit, Aug. 3. 
out by Dodge 


Figures given 
Brothers Corp., 
analyzing dealer activities for 
the period Jan. 1 to July 28, 
show a reported total of 146,885 
sales of new passenger cars and 
trucks made by Dodge dealers 
during the first seven months of 


the present year. This sales 
yield, compared to 90,334 deliv- 
eries recorded for the corres- 


| ponding period of 1933, marks 


an increase of 62 per cent. 

The year-to-date delivery total 
of 146,885 vehicles is made up of 
85,938 Dodge passenger cars and 
trucks and for 60,947 Plymouths. 

Retail deliveries by Dodge 
dealers for the single week end- 
ing July 28—the latest week 
figuring separately in the tabula- 
tion—were 3,168 Dodge passenger 
cars and trucks and 2,785 Ply- 
mouths, or a total of 5,953 vehi- 
cles as against 5,764 vehicles sold 
during the preceding week. 


Dodge Adds New 
Truck Models at 
$490 Base Price 


(Continued from Page 1) 


pacities of these models vary 
with tire and spring equipment 
and range to the maximum of 
4525 pounds with dual rear 
wheels. 

Hydraulic brakes are featured 
on the trucks of the additional 
KH-30 series; these brakes are 
internal- 
type, with cast-iron 
drums 12 in. diameter in front 
and 14 in. diameter in the rear. 

Standard tire equipment is 
6.00-20 6-ply front, and 32 x 6 in. 
8-ply single rear on ventilated 
disc wheels for all models but 
the panel, which comes on wire 
wheels with 7.50-17 6-ply balloons 
in front and single rear. 

The transmission provides four 
forward speeds, the fourth or 
high speed, being direct drive. 
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World Registrations Totaled 33,562,059 on Jan. 1 


U.S. Holds Lead, 


Where They Stack Up in the Registration Race 
France Next in 


YEAR TO DATE (SIX MONTHS) 





PREVIOUS MONTH THIS YEAR CORRESPONDING MONTH 



















LAST YEAR 


Increase 


Number of Cars ues a —" 
= June Over or Decrease 1934 Increase or of Total 
Wesktaaten, Aug. 3.—Automo- oan June , u ee June June Over 1933 Decrease Over 1933 Industry 
biles registered throughout the Ps 934 1934 3 nits Per Cent 1933 1934 Units Per Cent 1933 1934 Units Per Cent 1933 1934 
world on Jan. 1, 1934, numbered Buick 5310 = =8304 --2994 -+> 56.4 5601 8304 + 2708 + 48.3 25277 «= 30968 + 5691 + 22.5 3.7 8.1 
33,562,059 compared with 33,567,- Cadillac 683 499 184 — 26.9 141 499 + 58 -+- 13.2 2262 2935 -+ 673 + 29.8 3 38 
295 as of Jan. 1, 1933, a decrease Chevrolet 57793 64525 +6732 + 11.6 55306 64525 + 9219 + 16.7 230498 268646 -+- 38148 + 16.6 33.8 27.0 
of 5,236, according to a study by LaSalle 963 761 202 - 21.0 452 761 + 309 + 68.4 1848 2759 + #911 + 49.8 8 38 
A. W. Childs, chief of the auto- Oldsmobile 9330 9180 — 150 — 1.6 4487 9180 + 4693 +104.6 17768 34329 + 16561 + 93.2 26 8.4 
motive division, U.S. Department| | Pontiac 9238 9025 — 218 -- 2.8 10685 9025 ~—~ 1660 — 15.5 43181 41700 — 1481 - 34 638 42 
of Commerce. Group Total 83317 92294 +8977 + 10.8 76972 92294 +15322 -++ 19.9 320834 381337 + 60503 + 18.9 47.0 388.8 
Types of automobiles registered General Motors 
at the beginning of the current; ¢x¢l. Chevrolet 25524 27769 +2245 + 8.8 21666 27769 + 6103 + 28.2 90336 112691 -+ 22355 + 24.7 182 11.8 
year are recorded in the study Chrysler 3713 8226 — 487 13.1 3347 3226 — 121 — 8.6 12637 13052 + 415 + 3.3 1.9 1.3 
as passenger cars, 27,077,639; De Soto 1458 1145 — 8313 — 21.5 2067 1145 — 922 — 44.6 9385 5633 — 38752 — 40.0 1.4 6 
buses, 338,057; and trucks, Dodge 9058 9216 + 158 + L7 9611 9216 — 395 — 4.1 33800 49404 + 15604 + 462 5.0 6.0 
5,348,423. Plymouth 33280 34080 + 800 + 2.4 29451 34080 + 4629 + 15.7 99592 158915 + 59323 + 59.6 14.6 16.0 
World automobile useage out-| Group Total $7509 47667 + 158 + 8B 44476 47667 + 3191 + 7.2 155414 227004 -++ 71590 + 46.1 22.8 22.8 
side of the United States is now] Chrysler Motors 
greater than ever before with) excl. Plymouth 14229 13587 — 642° — 4.5 15025 13587 — 1488 — 9.6 55822 68089 -+ 12267 + 220 82 6.8 
9,505,032 registered 4 foreign Ford 67993 64333 —3660 — 5.4 34351 64333 +29982 + 87.3 131943 295114 -+163171 +123.7 19.3 29.7 
countries compared with 9,250,275 Lincoln 225 173 — 52 — 23.1 242 1733 — 69 — 28.5 1182 1059 — 123 — 10.4 2 1 
in 1933. Automobile registrations | Group Total 68218 64506 —3712 — 5.4 34593 64506 +29913 + 86.5 133125 296173 +163048 +122.5 19.5 29.8 
Se tt ecu, sacen ean ‘Terraplane 5451 4659 — 792 — 14.5 4736 4659 77 — 16 15583 22665 + 7082 +454 23 28 
+ P P _ Hudson 2705 = 1995 710 — 26.2 372 1995 + 1623 +436.3 1779 «10978 + 9199 +5171 8 LJ 
pa _ . ——— Group Total 8156 6654 —1502 — 18.4 5108 6654 + 1546 -+ 80.3 17362 33643 + 16281 + 93.8 2.5- 38.4 
u ited "at eae with oneataat LaFayette 978 1361 + 383 + 39.2 * 1361 + 1361 . * 9787 + oTs7 . * 8 
i a 7 Nash 1738 «1342 396 — 22.8 1268 1342 + 7 + 58 5726 «8413 + «2687 + 46.9 8 8 
automobiles registered as of Jan. Group Total 2716 2708 13 ' 1268 2703 + 1485 +1132 wae a . ae y se : : 
1 ranked in advance of France, " Pe : © gsi ne bia 5726 112 5474 95.6 8 1.1 
the second next country, with Auburn 597 177 120 20.1 742 477 — 265 — 85.7 3028 2299 729 24.1 A 2 
registrations recorded as 1,890,- Austin 85 58 27 — 81.8 382 58 — 324 — 84.8 2183 741 - 1442 — 66.1 3 A 
174. Other leading countries in Continental £5 23 22 48.9 292 23 — 269 — 92.1 753 892 -+ 190 +. 185 1 ‘1 
: : ; Franklin 06 15 51 — 53.1 143 45 — 98 — 68.5 675 824 — 351 — 52.0 a — 
point of automobile ownership : - 
includes England, 1,471,032; Can- Graham 1535 91291 244 — 15.9 1105 1291 + 186 + 16.8 5131 6929 + 1798 + 35.0 '8 a 
ada, 1,051,231; Germany, 690,000; Hupmobile 657 669 12 } 1.8 818 669 — 149 — 18.2 3655 2705 = - 950 ~ 26.0 5 3B 
Australia. 561,110: Italy, 347 264: Packard 516 581 65 -+- 12.6 907 581 — 326 — 35.9 1749 2805 - 1944 4.0.9 7 3B 
and Argentina, 267,055. vila Pierce-Arrow 211 193 18 8.5 195 193 — 2— 1.0 900 934 -+ 384 + 3.8 ‘I a 
According to the study, the Reo 519 165 — 54 10.4 376 465 + 89 + 23.7 1586 1897 + 311 + 19.6 2 2 
ratio of automobiles .to popu- Studebaker 4140 5226 +1086 26.2 1192-5226 + 10384 + 24.7 17310 22891 -++ 5581 2.2 25 2.8 
lation for the world on Jan. 1, Willys and — 
1984, was one to every 60 persons. Willys-Knight 825 772 53 6.4 2568 772 — 1796 69.9 9206 3183. — 6023 65.4 _ 38 
The United States is shown out- All Other Makes 21 18 3 14.3 82 is — 64 — 78.0 844 164 — 680 80.6 — 
subdi-| Total, U. S. 219163 223642 4479 2.0 174219 223642 +-49423 -+- 28.4 682481 995121 -~-312640 45.8 100.0 100.0 


ranking all other world 
visions in this respect with one 
automobile to every five persons. 
Hawaii is second ranking with 
one to eight and is followed by 
New Zealand, one to nine; Can- 
ada, one to ten; Australia, one 
to twelve. 

Monaco, 1 to 15; France, 1 to 
22; Alaska, 1 to 23; United King- 


* LaFayette not in production in 1933. 


Buick 7 Months 
Output 62,598; 
August at 7,341 |" 







schedules call for 7,341 cars which 
compares with production in 
August last year of 4,849. 


Nominations for 
Indiana’s Code 


»: tter 1 Me k Ss St ik 1 
attern Makers Strike Authority Made 


In Detroit Job Shops 
Detroit, Aug. 3.—Approximately 












Canadian Vehicle 
Sales for June 


93% Over ’33 


dom, 1 to 26; Luxemburg, 1 to 
28: Denmark, 1 to 30: Netherland Flint, Mich., Aug. 3.—July pro- | 700 pattern makers in jobbing Indianapolis, Ind. Aug. 3.- Montreal, Can., Aug. 3.—Sales 
West Indies, 1 to 33; and Swit-| duction of the Buick Motor Co. | Plants preparing to start work| Nominations for four members| of new passenger cars, trucks and 

of the permanent state code au-| buses in Canada during June 


zerland, 1 to 41, 
Liberia, the study shows, 





has 


on patterns for 1935 model auto- 
mobiles have gone out on strike 








was 9,648 units, the best July out- 


put since 1930, it was announced | ; ; 
| demanding a 20 per cent increase 


thority of the trucking industry 
were made by a nominating con- 






show an increase of 53.5 per cent 
in number and 54.3 per cent in 


one automobile registered to/today. This brought total output | ° : . 
every 47,170 persons; Ethiopia, 1] for the year to 62,598 units, a gain | 1" W4ges. — vention held at the Hotel Lincoln | value, as compared with June, 
to 15,134; China, 1 to 10,880; Af-| over the corresponding period of | The strike was voted by the here, with representatives from | 1933. There was a total of 9,995 

Patternmakers’ Assn. of Detroit,| all divisions of the field repre-| vehicles sold for $10,236,278 in 


ghanistan, 1 to 7,333; Arabia, 1 


last year of 22,250 cars or more 
sented, 






affiliate of the A. F. of L. 








June, 13,557 for $14,000,151 in May, 


to 6,821; British East Africa, 1| than 50 per cent. Last year’s | 4n ” : 

to 3,659; Chosen, 1 to 3,184; and| total production of 46,924 cars | The men are understood to be| Voting will be completed by| and 6,512 for $6,633,318 in June, 

Turkey, 1 to 2,757. was passed on June 14, when | asking for $1.50 an hour. Aug. 10, the deadline set for the | 1933. The figures are reported by 
47,352 Buicks had been built, it Herman F. Heil, business agent | return of ballots sent to several | Dominion Bureau of Statistics. 

was said. of the union, said the strike does| thousand trucking concerns of New passenger cars sold num- 

the state which have registered bered 8,394 in June, 11,720 in May, 


Chrysler Dealer 


not affect automobile plants, but 





The July total compare with | 
y gin under the code. 











10,757 in'J yl in June and with plant = ralled 0 tla a ca Gaminabied aenseiiinen and 5,805 in June, 1933, and they 

4,348 in Ju ast year. Au ust | plants ma e called out later © ‘ $ 565 - 

Sales Hit 3,603 Se MES eae a which selected the candidates | 78° and. $5,006,018 ‘respectively 
4 headed by H. L. Oliver of . a P A 

ane There were 1,601 trucks and 


Week of July 28 


Detroit, Aug. 3.—Chrysler deal- 
ers reported retail deliveries of 
694 Chryslers and 2909 Plymouths, 
a grand total of 3603 units in the 
week ending July 28. This is a 
very high number of deliveries 
for this season of the year. It 
represents an increase of 3.5 over 
the corresponding week of last 
year and is nearly three times 
the volume reported in the cor- 
responding week two years ago. 





Muncie and Sam Ziffrin of Indi- 
anapolis. Walter J. Reilly of 
East Chicago, NRA administra- 
tor representative, addressed the 
convention on the subject of 
trucking codes. He said the state 
of Indiana is the best organized 
in the middle west. 

At the same time interstate 
motor haulers operating between 
Chicago, Indianapolis and Louis- 
ville brought a series of meetings 
held recently to a conclusion in 
a meeting at the Lincoln where 
they adopted a code of fair prac- 
The 


Plymouth Wins at Morocco 





buses sold in June at $1,564,713 
compared with 1,837 at $1,853,873 
in May, and 707 at $727,306 in 
June last year. 

Production of automobiles in 
Canada during June totalled 13,- 
905 units as compared with 20,161 
units for May and 7,323 units for 
June, 1933. The total last month 
included 10,810 passenger cars 
and 3,095 trucks. 


Ask Budget Apprave 


NRA ap- 





Aug. 


The combined Chrysler and Se a schedul : 

Plymouth deliveries reported at tice and a schedule of rates. Washington, 
retail by Chrysler dealers in the code and rate structure will be] proval of a proposed aoa of $20,- 
.! - : filed with compliance boards, 500 for admtnwtering ae —_ of 
or the road ma- 


first 30 weeks of 1934, including 
July 28 totaled 88,457 units. This 
is an increase of 39.3 over the 
63,491 units reported in the cor- 


state code authorities and the 
public service commissions of the 
three states. The rates will be 
effective about Aug. 15 











fair competition 
chinery manufacturing industry was 
asked here this week. At the same 
time, approval is asked of a basis 
of assessment of industry members 


responding period of last year 
and is 95 per cent ahead of the - which asks of them two-tenths “ 
45,464 units reported in the same Dieta acts one per meet - ioe ee venue © 
. Si 2g P 5 are estimé | é © e 
period of two years ago. Oshkosh, Wis., Aug. 3.—Plans are 000,000 og ae scieeakae al ; whole 
: as « o 
—- . beine made to accommodate an at Ty a. i ¢ 
, / ae | tendance of approximately 300 at in the year 1933, 
> ? = . ne es MPR : 
Geare Name d J ol ° ton Queotange ae | the annual picnic of the Wisconsin | 
Philadelphia, Aug. 3.-—-At a re- Standards Parts Assn. to be yr Id | 7" ° 
cent meeting of the board of di- | at Pine Point Resort, Elkhart Lake, | They Lose the Bird 
rectors of | the L. H. Gilmer Co., | Wi Aug. 19. All jobbers et Washington, Aug. 3.—Jones & 
R. E. S. Geare, formerly chief en- | manufacturers and their represent-| Frindt, Catonsville, Md., automo- 
gineer, was elected vice-president in ative selling to jobbers are cor-! bile dealers, have been ordered to 
charge of sales and engineering. A | dially invited to attend. R. P. Loop| surrender their Blue Eagle for vio- 
ae ee wee one Here’s the winnah of the 1934 Morocco Rally. The Plymouth above, a cS ve ae of the ae ar egprisen Pe ee 0% _ . MRA ae doen 
, ) ; 1e ; Ps a . “a > . ‘harg » affair an assistec trade code th R om ance 
Ma tae the fvat aie months of this piloted by Maurice Kibrit and Charles Rofe, finished first in the |} Wu Sche fr oy" H — | 1.T Dis isi 2: “et _ rhe Sie 
. st sb ‘ { : : eae os. : 2 ; = sg : ry , rif a See J. V oO announced, 1e pla 
year over the same period a year | 1000-mile trek from Sfax, Tunisia, to Marrakesh, Morocco. Phirty- | Meseuaam ts peesident of tha @. 6.| wan exccesive allowances os ee 
two makes started and only 12 finished. P. A. | car taken in trade. 


ago. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long aa it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the tndustry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 


SATURDAY, AUGUST 4, 1934 





WE DO OUR PART 











On Selling Service 
We would venture a guess that, perhaps, nine of every 
ten new car buyers never see the service department 
of the dealership from which they buy their car until they 
bring their car in for the first monthly free inspection 
and adjustment. Much has been said about the value of 
the service Gepartment in finding new car prospects for 
the sales department. How much actually is done by the 
new car sales department to create new business for the 
service department and to keep the new car customer 
actually on the dealer’s customer list? How many times 
does the new car owner turn up at the service department 
for his monthly inspection only to find that he is nothing 
more to the service manager than a record in the books? 
Worse still he finds in many cases that he must sit by in 
embarrassed silence while the service manager calls up 
the front office to find out whether or not the car was 

pyrchased from his dealership and when. 

Granting that some car salesmen feel that to boost their 
service department when selling a new car implies to the 
customer that he may expect trouble from his new car, 
does the hiding of the facts minimize the customer’s need 
for service and will he be more inclined to return to the 
dealer for service when he does need it? With all our 
engineering skill we have not been able, and likely never 
will be able, to create a new car that can be operated mile 
after mile at present day speeds and give the full per- 


AIR 


By Cliff Knoble 


OME paint company is miss- 
ing a bet in not bringing out a 
Cadillacquer. 


* * * 


DAFFY DEFINITION 
TOURIST CAMP—A nationally 
recognized cure for dissatisfac- 
tion with home comforts. 


* * * 


A MAN who can enjoy the 
music from his automobile radio 
at 40 miles an hour, is the same 
fellow who is so much distressed 
by a squeaky seat at a band con- | 
cert. 

# Ba # 
CORRECT THIS SENTENCE: | 


“T wouldn’t spend a cent to 
advertise my business. That’s 
what the factory’s supposed 
to do. That’s why I’m the 
biggest dealer in this part of 
the state—because I don’t be- 
lieve in spendin’ money when 
you don’t have to.” 

He * * 

ONE REASON A SALESMAN 
FAILS is because he doesn’t warm 
up to his job until the prospect 
decides to buy a competitive car. 

* * Ed 


“WE INVITE YOU to take the 
wheel’”—Adv. Sure, take the seat | 








cushion. Take the spare tire. 
Take any durn thing you have a | 
mind to. 
* * oR 

A GOOD REASON why there 
are no bumpers on bicycles is he- 
cause the average small 
sense of humor would probably 


boy’s | 
tempt him to make use of a 


Sentences never seen 
in an automobile ad: 

“With our special speed- 
ometer, this car can easily do 
90 miles an hour.” 


* o* 

CONSISTENCY! Licensing a 
moron after a two-minute exami- 
nation and a two dollar fee. Fin- 


ing the same fellow $25 because 


* 





formance it is designed to give without adjustment and | 


general maintenance. 


The point we would like to make is, that when selling a | 


new car, why shouldn’t the new car salesman also try to 
sell the dealer’s service department? Why shouldn't the 
prospect be taken through the service department where 


he can see for himself the type of work, workmanship, | 


materials and equipment available to him? Why shouldn’t 
it be important to him to know that in event of trouble 
with his car the dealer from whom he buys has a complete 
stock of parts and accessories on hand to make necessary 
replacements on short notice? 


Why shouldn’t he know | 


what hours the service department is open and where it | 


is located? 
introduced to the service manager so that when he does 
report for service he will receive a personal welcome 
rather than being treated as an entry in a book? Why, 
if we are to consider ourselves automotive merchants, 
shouldn’t we impress upon the customer that we are sell- 
ing the best car in the market—a car that in demonstra- 
tion proved to the customer it would do all the things 
claimed for it—and, in addition, the fact that the dealer- 
ship offers the customer, at reasonable costs, a service 
department capable of maintaining that high standard of 
performance throughout the life of the car? 


Why They Use Trucks 

OME interesting sidelights on why truck users use 

trucks is shown in the new edition of Facts and 
Figures for 1934 just released by the National Automo- 
bile Chamber of Commerce. From this book it is learned 
that a survey among 35,468 shippers conducted by the 
Federal Co-ordinator of Transportation revealed that 
23,095 shippers use trucks because they give faster 
service. Store door delivery appealed to 23,008 and the 
next reason was given as cheaper total cost. Seven other 
reasons are given, but these top the list. With the major- 
ity of shippers awake to the fact that trucks give them 
greater speed, increased convenience and at lower cost, 
need we worry about the outlook in the truck field? 





Most important of all, why shouldn’t he be | 


he didn’t know how to drive. 


nu lot 


QUEER QUERIES 

Dear C. K.: Why does the 
Blank Car advertising make such 
a fuss about its “fool-proof” fea- 
tures? Elmer Clamchowder. 

Dear Elmer: T wouldn’t say for 
Elmer, but it looks like 
concentrating on a class 


sure, 
they're 
market. 


the 
traffic 
more 


“BLESSED 
The / escape 
wrath a durn 
than the pompous. 


meek!” 


cops 


ore 
the 
site often 


THERE'D BE A LOT LESS | 
squawking about repair bills if | 
customers could shoot a couple of | 
dollars into a slot machine while 
waiting. 


“LIFE BEGINS AT FORTY.” | 
For those whose thirty-ninth year 
coincided with a stock market | 
smash, it doggone well had to. 


ADVICE TO SALESMEN: AIl- 
ways tell your prospect what a 
rotten car your competitor 
handles. Then if you find out he | 
already owns one of that make, 
you’ve saved yourself the trouble 
of going all over it again. 


DUMBELL DITTIES 


I never thought it would be me 
Who'd be too doggone blind to see 





A sharp curve in the road ahead. 
| I never thought. That’s why I’m 





de ad. 


St ee ne ee ne ee aeeheeeenaiaaeeeee 
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—The fire began to burn the stick; 

The stick began to beat the dog; 

The dog began to bite the pig— 

Piggy jumped over the fence, 

And the old lady got home that night. 


In This Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Pennsylvania Acts 


at that time shall take a poll of its 
30.000 members to determine 


whether or not a formal demand be 
made upon the manufoaeturers for | 
the adoption of a uniform dealer 


contract providing for the enforce- 
ment and pernetuation of the code 
provisions which are necessary to 
safeguard the industry. 

“We further believe that this pro- 


gram can only be carried out by 
acting at once, and offer our indi- 
vidual and combined resources to 


the limit of our ability and finances, 
knowing that all future organization 
work hinges upon the successful 
culmination of a_ satisfactory 
torv-dealer relationship.” 

This resolution was forwarded to 
F. W. A. Vesper, president of the 
National Automobile Dealers Assn., 
with a request for immediate action. 
It has the endorsement of the State 
Advisory Committee of the MVRT 


Code of Pennsylvania and is in line 
with action taken by the P. A. A. 





directors at a 
1934. 

advisory committees of all 
states are being requested by us to 


board of 
June 10, 


State 


meeting 


take similar action and forward a 
copy to the National Automobile 
| Dealers Assn.—Claude S. Klugh, 


Of interest to automobile dealers | 
in Pennsylvania, particularly, and 
to all dealers throughout the coun- 
try is a resolution adopted by the 
Automotive Trade Assn. Managers 
at their annual convention a few 
days ago: 

“Believing that support can be} 
obtained from the motor car manu- 
facturers which will make effective 
the fair trade provisions of the} 
Motor Vehicle Retailing Trade Code | 
and perpetuate to the great 
benefit of the motor vehicle trade, 
the manufacturer as well as the 
retailer, we ask in behalf of the} 
organizations we represent that 
steps be taken immediately by the 
National Automobile Dealers Assn. 
to obtain this support. 

“We feel that » man or men of 
unquestioned ability, integrity and 
understanding of the problems of 
the industry must he emploved to 
| negotiate with the factories for the 
| adoption of a nlan which would 
attain the desired end. Should such 
negotiations prove unsuceessful at 
a date not later than Oct. 1, the 
National Automobile Dealers Assn. 


fac- | 





Manager, Pennsylvania Automotive 


Assn. 


“=a Word in 


edgewise” 


By the Publisher 





WE HOPE YOU AGREE with 
those we have heard from so far, 
that the “little-pink-sheet” mid- 
week edition, containing more 
nearly complete registration fig- 
ures, last minute news and an 
analysis of production at the fac- 
tories, is a genuine improvement 
in our service. We rather liked 
it ourselves, although we hasten 
to add that we are far from sat- 
isfied and know that as_ the 
weeks pass we can greatly im- 
prove the service, particularly if 
some of you loyal A. D. N. fans 
will take a few minutes off to tell 
us what more you want. 

Someone questioned the space 
required for the “Current List” 
prices on all cars, but we know 
from experience here that the 
trade generally will appreciate an 
authoritative source to which 
they can refer for the latest list 
prices and we will keep them as 
accurate as it is humanly pos- 
sible. 

% * a 

AS ANNOUNCED the mailing 
of the Mid-Week Digest will be 
confined exclusively to our paid- 
in-advance subscribers. If you 
fail to receive it regularly we 
suggest that you examine the ad- 
dress label on the next edition of 


Continued on Page 13, Col. 1 
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8 THE BANKER oa BRICKLAYER 
THe Berea CrleVNULEY guver? 






A CERTAIN banker around New York 






used to have a chauffeured Rolls Royce, but in 






late years he has been chauffing his own 






Chevrolet. Now a banker in a Chevvy takes a 






better picture than a bricklayer in ditto. So the 






newspapers print the photo of the banker at the 






wheel—and pretty soon everybody is believing 






that nobody but bankers buy Chevrolets. Purely 

































in the interests of perspicacity, we thought we’d 





see how true the rumor was—and microscoped 
Chevrolet sales, so to speak... 

Well, the bankers aren’t any extra-phenom- 
enal buyers. The over-$9,000 districts gave only 
1.39 of sales. Of course not everybody in these 
ultra exclusive districts is a banker. Some of ’em 
are also corporation presidents, attorneys at 
law, mothers in law, and such. Banker is just a 
figure of speech. Call them anything you like 
their sales stull barely whisper. 

But now look at the bricklayers. Bricklayer 
is also only a floss... . but their sales figures 


leave you speechless! 


Study specifically the 
chart of $1,800-4,500 districts. See spots before 
your eyes? Don’t call a doctor! It’s a normal 


condition! The ordinary folks buy 70.5¢, of all 





cars sold in New York—and give Chevrolet 
13°3% of sales! Like every be ly else, Chevrolet 
gets most sales from the majority -who have most calls where youl prospec ts live. Your loc al 


most sales to give. salesmen couldn't sell cars in Detroit—if they 


Now look at the advertising slides. Look at called mostly in Grosse Point, could they? New 
your majority customers. See spots? If you don’t York is the same. A paper with a lot of circula- the same as your car sales! Only ‘The News 
—see The News! tion in Central Park West doesn’t do much good puts majority effort on majority buyers! Only 
in Prospect Park, Bklyn. To do a well-rounded The News gives you maximum coverage of 
ly New York, the folks who give most selling job, you need The News! It makes more volume customers! Only The News costs are 
car sales buy The News, and vice versa. It is the calls on everybody, including the Park Avenue rock-bottom! Want more Chevrolet sales in 
best automotive sales medium, because it makes rich. But most News circulation is middle-class New York? 


Tile @ NEWS, new voar’s BeTURE NEWSPAPER 


220 EAST FORTY-SECOND STREET, NEW YORK CITY 


Kohl Bldg., San Francisco 








Tribune Tower, Chicago 





scaetneenttahthed as ok. a ee 
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Biddern Station Design Helps 


“Back To Car Owner” Movement 


Up-to-Date Service Facilities as Aids 
To Increased Sales 


By E. M. 


HE tremendous interest in in- 

creased service profit possibili- 
ties being shown by automobile 
dealers in every section of the 
country, and the up-to-date 
moves by the car manufacturers 
to assist dealers in obtaining 
more car owner contacts for both 
the car service profits and new 
car sales, is creating new ideas 
and plans for getting the best 
and quickest possible results. The 
“Back to the Car Owner” move- 
ment is developing new and in- 
teresting service merchandising 
methods. The theme of the car 
manufacturers and the dealers 
appears to be developing into just 
one plan of action, namely, a 
definite idea and program for the 
proper merchandising of every 
item the dealers have available 
under the general heading of 
service. 


Realize Service Potential 


LUBECK 

cent in sales of gasoline, grease 
and lubricating oil as compared 
with sales during a similar period 
last year. The big gain is attrib- 
uted to the fact that he installed 
gasoline pumps at the most con- 
venient point for his owners, and 
employed experienced men who 
knew how to sell oil and greasing 
jobs at the pumps and who knew 
that their job was selling such 
necessities. It opened the way 
for other sales as well, something 
which this dealer had not pro- 
vided for previously, New con- 
tacts have created new sales. 


An analysis of this up to the 
minute service merchandising op- 
eration shows that the dealer 
who adopts the modern trend of 
operation is building a permanent 
business for himself. His service 
profits will pay a great part of 
his fixed expense and is in line 
with the statement made by a 
well known sales executive a 





From every section of the coun- 
try news of awakened interest in 
service profit opportunities, based 
on more owner contacts, is drift- 
ing into the headquarters of the 
service departments of the car 
manufacturers. Reports from 
dealers adopting the newer serv- 
ice merchandising programs show 
gains in service volume, demon- 
strating that better service by 
means of better equipment is 
making for increased sales of 
ears and trucks: Further, it indi- 
cates that dealers who are pre- 
paring themselves by adopting a 
plan of merchandising permitting 
them to sell all the items of serv- 
ice that the owners may want 
a@re.having no difficulty in at- 
tracting the owners to their places 
of business. Such dealers are 
making money these days. 

Some of the reports read like 
gross exaggerations. The reports 
might be subject to close ques- 
tioning were it not for the fact 
that the dealers are supporting 
their statements with actual fig- | 
ures. They show increases in re- 
pair job orders, increases in parts 
sales to the shop as well as over | 
the retail parts counter, increased 
car and truck sales, increases in 
accessories and general business 
as well, all of which is conclusive 
evidence that business can be ob- 
tained anywhere and at any time 
if the dealer is prepared to ac- 
cept the business, particularly in 
his service or car maintenance 
department, and then see that 
the work desired by the owner is 
completed on time, at the right | 
price and to the satisfaction of 
the owner. 


Lubrication Sales Rise 


In the statement from a dealer | 
in Iowa, which follows, the first 


| factory, 
| the shop equipment manufactur- 
| ers who are devoting much time 


service facilities. 


short time ago that fixed expense 
is the item that each dealer must 
watch and which when in con- 
trol will put the dealer on easy 
street. It is a splendid example 
of what E. R. Wilson of Buffalo 
meant when he said that a dealer 
can make himself the outstand- 
ing figure in his community 
whether he is a dealer in motor 
cars or hot dogs. It means that 
a dealer, co-operating with his 
and co-operating with 


and study to the kind of tool and 
shop equipment which will pro- 





point brought out is that the | 
dealer prepared himself and his | 
organization to accept business. | 
He next made it easy for the | 
owner to come in for service and 
easy for his men to sell the work | 
needed. A glance at his state- 
ment for the past year shows a 
gain of approximately 785 per 


duce better and quicker results 
and who adopts modern sales 
methods which will attract the 
| car owner, can get his share of 
the service market. 


Chevrolet dealers have recently 
|received from M. D. Douglas, 
chief of service, and R. V. Molby, 
head of the Chevrolet 


Anything to Please the 





dealers | 


© = 
Car Dealers Rapidly Appreciating Great Value of|puiiaing department, a 


“flash 
bulletin” showing an outstand- 
ing example of what a _build- 
ing designed for up-to-date mer- 
chandizing means. Accompany- 
ing the bulletin is a letter calling 
the dealer’s attention to the fact 
that the building department is 
prepared to furnish designs and 
plans for modernizing dealer’s 
buildings, and that the service de- 
partment, after long studies of 
the experiences of hundreds of 
dealers, is prepared to show the 
dealer how to get the business. 
It contains facts only. 


Chevrolet Plan Used 

The main feature of the “flash” 
is the story of the Nall Chevrolet 
Co., Inc.. of Iowa City, Ia., headed 
by V. W. Nall, having adopted a 
plan for the establishment fur- 
nished by the Chevrolet dealer 
building department. Nall moved 
into his new plant last Fall. 
Owing to the size of the lot the 
plan offered by Chevrolet was 
changed in a few particulars, but 
in general the plan submitted 
was followed out. 

In the Chevrolet plan it was 
proposed that the front part of 


The inside arrangement of the plant, giving proper space to all 
The orderly layout allows plenty of traffic space 
inside the building. 


the building be covered, as is 
shown in the accompanying dia- 
gram, but Nall was confronted 
with certain conditions which 
could not be changed, and con- 
sequently the building was erect- 
ed with a gasoline service station 
located outside the main building. 
The rest of the building follows 
the plan. 
Convenience Is First Idea 

There are brake testing ma- 
chines, wheel and axle aligning 
machines, greasing hoists, tool 
and repair rooms, a repainting 
and refinishing department, parts 
and accessories sales department, 
displays of new cars and trucks, 
and used cars and trucks. How- 
ever, the main feature of the en- 
tire establishment is that every- 
thing has been made convenient 
for the car owner and for the 
dealer’s own crew of men as well. 
10, Col. 1) 


(Continued on Page 


Law 


A front view of the Nall Chevrolet Co. plant, showing the cutback to observe the state ruling on open 
Neat fronts like this serve to bring the customers in, 


air gas pumps. 











| to sell our service, 


| mail to sell our service department. 
|} mented by telephone follow-ups, to be most effective. 
| special group offerings.” * * 1% 


| Terraplane distributors, 


| with direct mail on specials. 


| copy, 


THE INQUIRING REPORTER 


sero 


Today’s Question 


How do you solicit service business, direct mail, telephone, 
local advertising or radio? Which method is most effective? 
Do you offer service specials? 


ser 


Stanley H. Horner, Stanley H. Horner, Inc., Buick, Washington: 
“Each Spring, Summer, Autumn and Winter we get out circular 
letters making seasonal group service offerings. By not over-doing 
the number of letters we have found that we build good will and at 
the same time get attention for the circulars we do send out. Our 
system has worked out quite satisfactorily over a period of years.” 

* * ® 

Whitney Leary, H. B. Leary jr. and Bros., Chrysler, Washington: 
“Perhaps the most effective of all our methods of developing service 
business is that involving calls upon old customers by our new car 
salesman. We back this up with telephone calls, and also with 
letters sent out direct from the service department.” 

* Oo * 


V. E. Allen, general manager, H. L. Johnson Motor Sales Co., Inc., 
Terraplane-Hudson distributor, Syracuse, N. Y.: “We use radio, 
telephone and direct mail in selling service, and, in addition, service 
salesmen call on customers. Group offerings are made at intervals 
but we do not depend upon them and doubt whether they are profit- 
able, as we would get much of the business anyway and at regular 
prices. Special tools and equipment constitute the most important 
factor in building up and keeping our service and repair volume.” 


H. A. Dunn, general manager, ues Chevrolet Co., Inc., Chevrolet 
distributor, Syracuse, N. Y.: “Direct mail and telephone calls are 
principal means employed by our company in selling service. Special 
group offerings are made at intervals throughout the year. We find 
that these offerings, personal contacts and efforts to keep old and 
new customers satisfied, are most effective means of increasing 
service and repair business.” 

* * * 

J. F. O'Connor, president, J. F. O’Connor Sales Co., Inc., distribut- 
ing Pierce-Arrow and Studebaker cars, Syracuse, N. Y.: “We depend 
mainly upon direct mail and the telephone to sell service. We carry 
on seasonal group offering campaigns. These campaigns, by mail 
and telephone, give us the best results in establishing new contacts.” 

* of a 

O. J. Walser, assistant treasurer, Forsythe & Gale, distributors of 
Dodge and Plymouth cars, Syracuse, N. Y.: “Direct mail advertising, 
hand bills and our sales force are employed in selling service. 
Seasonal group offerings are made, and although these offerings 
stimulate business while they last, I think the best results are 
obtained in the long run by maintaining continuous contacts with 
customers through our salesmen, by mail, etc.” 

* * a 

Mick Smith, service manager, A. B, Burkholder, Inc., Chevrolet, 
Grand Rapids: “We contact users by direct mail and telephone, 
once in a while mentioning the service department in newspaper 
advertisements. If we do not hear from a new car owner in a 
reasonable length of time, we telephone him. We don’t have to make 
special efforts to sell service right now, as we are plenty busy. Our 
efforts to do so, however, have been quite effective.” 

ok * ok 
service manager, Grand Rapids Buick Co., 
Buick-Pontiac, Grand Rapids: “Every month we contact all Buick 
owners by direct mail and follow that up by telephone. We like to 
keep track of owners and so call them up if we haven’t heard from 
them in a long time. Service operations with us maintain a fairly 
high pace, although we never campaign, simply because we never 
stop our advertising program. In dollar valuation and per cent of 
potential we rank right now in ninth place in our zone. We do not 


offer inducements to groups or fleet owners.” 
ok * * 


Leonard Kruitoff, 


R. W. Campbell, service manager, H. E. Loomis, Inc., Dodge- 
Plymouth, Grand Rapids: “We have used all possible means to con- 
tact service customers—telephone, direct mail and last year even 
radio. Telephone and direct mail we find most effective. We have 
had a lot of success in selling our service department but have about 
come to the conclusion we have carried it too far, hence we are 
cutting down now. We try to maintain contacts with new owners, 
however, mainly by direct mail every 60 days.” 

* + * 

M. L. Hoag, service manager, Thompson Lockerby, Inc., Chrysler, 
Grand Rapids: “We use factory literature and our own program in 
direct mail, contacting owners about once every 70 days. We con- 
centrated on a service drive last Winter but since Mar. 1 we have 
been so busy extra efforts have not been necessary, three men and 
myself being employed on full time. Thompson Lockerby is an old 
firm, in a new business but we are attracting some outside trade. 


| Most efforts to sell service especially we find not very satisfactory. 


This dealer has an average sales | The best plan, I think, 


is by personal contacts and a telephone 
canvass.” * ¥ * 

R. J. Schilling, sales manager Edwards Motor Co., Dodge-Plym- 
outh, Milwaukee, Wis.: “Since we use all types of customer contact 
it is somewhat difficult to check and determine 
which is most effective. We do not make special group offerings 
since the code.” . 

A. C. Hall, Milwaukee, Wis.: “Use direct 
We have found this type, aug- 
We have no 


* * 
Hall-Chevrolet, Inc., 


H. S. Fuller, retail sales manager, Braemar Sales Corp., Hudson- 
Milwaukee, Wis.: “We use newspaper ad- 
campaigns continually, and fliers occasionally 
This latter is apparently proving most 
are no special group offerings.” 


vertising, telephone 


effective. There 
D. Butler, Lee D. Butler, Inc., Studebaker and Pierce-Arrow, 
“We use several channels to advertise repair and serv- 
ice work, but have found that a house organ, ‘The Butler Bulletin 
Board,’ is the most efficient. In addition to carrying institutional 
‘The Butler Bulletin Board’ contains regularly a group of serv- 
Our experience has been that the average customer 
‘complete package.’ ” 


Lee 
Washington: 


ice specials. 
likes to buy service in a 
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West Coast Sales Up 20% 
During First Half of 1934 


By JOHN C. WETMORE 


Los Angeles, Aug. 3.—Despite 
serious longshoremen’s strikes 
during May and June in the four 
big harbors of California, Wash- 
ington and Oregon, new passen- 
ger car registration reports from 
eight key markets in five far- 
western states indicate that auto- 
mobile retailers in the Pacific re- 
gion would wind up the first half 
of 1934 with an aggregate sales 
increase of about 20 per cent. 

The actual 1934-33 far-west 
comparative automobile sales 
totals accounting for over 40,000 
sales were in eight key markets 
of the five states reporting 41,584- 
34,101, an increase of 21.8 per 
cent. Incidentally, each market 
showed a gain over the first six 
months of 1933. 

California’s comparative 1934-33 
automobile sales in the first half 
of this year are visualized by new 
passenger car registrations in two 
key markets, San Francisco in 
the north and Los Angeles in the 
south. Their contrasted aggre- 
gate totals were 29,727-25,293, 
which was a 17.5 per cent in- 
crease over the first six months 
of 1933. 

Contrasted sales of the three 
low priced leaders in the above 
northern and southern key mar- 
kets were: Ford, 9529-5092; Chev- 
rolet, 5800-6983; Plymouth, 4741- 
4136. Their gain was in the ag- 
gregate 23.9 per cent, 20,086-16,211, 
with a rise in ratio to total sales 
from 64.1 per cent in 1933 to 67.5 
per cent in 1934. 

Pacific northwest automobile 
retailers in Portland, the chief 
mart of Oregon, and three key 
markets in Washington showed 
a total increase over the first six 
months of 1933 of 30.6 per cent, 
9046-6924. 

Being rather far inland and so 
separated from the marine strike 
handicap Arizona’s key mart, 
Phoenix, was able to show an 82.3 
per cent half-year gain over 1933, 
contrasted automobile sales being 
1167-640. 


New Patented Muffler 


Cuts Back Pressure 
Indianapolis, Ind., Aug. 3.—A 
patent on a new method of si- 
lencing automobile noise with a 
muffler has been granted to 
Francis F. Hamilton, local in- 
ventor and manufacturer. The 
new muffler is similar in appear- 
ance to the ordinary muffler but 
has an added feature in silencing 
the noise without the usual back 
pressure, 

The inventor said that his de- 
vice uses the principle of reflec- 
tion and trapping of the sound, 
while the exhaust goes straight 
through. It is constructed with 
expansion joints which make it 
immune to changes in tempera- 
ture. The new muffler, it is said, 
is inexpensive to manufacture 
and can be installed on any car. 


Hamilton revealed that he is al- | 


ready supplying mufflers for 
Duesenberg cars and plans to} 
manufacture them on a large 
scale soon. 
Gas Fees Increase 
St. Paul, Minn., Aug. 3.—A gain 
of $175,332 for the first six months 


this year as compared with the same 
period in 1933 was reported in gas- 
oline tax collections by George H. 
Griffith, chief state oil inspector. 
The state collected $5,478,849.27 
for the first six months of 1934 on 
the three cent a gallon tax on gas- 
oline, representing 182,628,309 gal 
lons taxed. A vear ago in the same 


period $5,303,517.30 was collected on | 


176,783,910 gallons. 


New Air Flivver Perfected 
Milford, N. H., Aug. 3—Harry N. 


Atwood, pioneer aviator and _ in- 
ventor, has announced the perfec 
tion of an “air flivver,” built of 
wood treated by a_ thermoplastic 
process, which is designed to sell 
for less than $1,000. The new 


plane, fer which the name “Moulded 
Aircraft” has been adopted, is said 
to be built without wires, nuts or 
bolts, and to possess great 
tural strength. 


struc- 


| 
| 


Salt Lake 
far removed 


County, 
from 


crease over the 
of 1933, 


Utah, 
maritime 
strikes, wound up the half year 
with a 31.9 per cent, 1644-1244 in- 
first six months 


40 U. S. Airplane Pilots 
Visit GM Test Grounds 
Milford, Mich., Aug. 3.—Lt. Col. 
F. M. Andrews, commandant of 
Selfridge Field, with a group of 
40 of Uncle Sam’s crack army 
fliers spent the day here at the 
| General Motors proving ground 
as the guests of H. J. Klingler, 
president and general manager of 
the Pontiac Motor Co. 
In the party with Lt. Col. An- 
drews were Capts. Warren, Bless- 


also 


and it is clear enough why the modern Amer- 


ican woman has given Woman’s Home Companion 


the largest circulation in its field. The magazine 


is built to order for her. She likes its directness: 


its up-to-the-minute information on better house- 


keeping methods; its time-saving services. Above 


THE 


LARGEST CIRCULATION 


ley and Montgomery of Selfridge 
| Field. Representing the Pontiac 
| Motor Co, were A. W. L. Gilpin, 
| vice-president and general sales 
| manager, and B. H. Anibal, vice- 
president in charge of engineer- 
| ing. A complete inspection of the 
| equipment and the methods em- 
| Ployed in putting cars through 
| the tests that are carried on to 
| the breaking-up point was in 
| charge of A. J. Schamerhorn, di- 
| rector of the proving ground, and 
‘Ernest Farrell, assistant director. 





Chek-Chart Sales Force 


Reports Business Gains 

Chicago, Aug. 3.—Reports of re- 
newal business activity © were 
brought in from all parts of the 
United States and Canada by the 
representatives of the Chek- 
Chart Corp. at their annual sales 
conference last week. 

The conference was held at the 
home office, 624 S. Michigan Ave., 
in the newly enlarged and re- 
arranged “Headquarters for Lub- 
rication Information.” 















WHAT SHE LIKES...LEADS 


all she likes its enthusiasm for women’s newer 


activities—sports, travel. civic work, the arts... 


Call the Companion’s 2.606.000 readers just 


another circulation story, if you like. Or call it 


an emphatic endorsement by American women 


with broader interests and wider wants. 


AMONG 


WOMAN'S HOME  e 


Companion 


THE CROWELL PUBLISHING COMPANY 


NEW YORK 


WOMEN’S MAGAZINES 
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Equipment Is Primary 
Requisite In Scientific 
Servicing of Automobile 


New Trouble Diagnostic Devices Have Precision of 
Instruments Used in Car Design and Make 
Original Performance Possible 


By WILLIAM ULLMAN 


Washington, Aug. 3.— While 
the automobile industry has been 
enjoying in recent months the 
strongest demand for its product 
in the past three and one-half 
years, another side of the gigan- 
tic motor transportation enter- 
prise has shown a corresponding 
gain. The picture presented is 
the odd one of service stations 
and repair shops making more 
old cars new at the time when 
the demand for new cars is at a 
depression high. 


The situation does not seem 
unusual to the Nation’s motor 
car dealers. It is the result, they 
say, of a combination of circum- 
stances which could not produce 
any other effect. 


They explain it on the ground 
that many persons in desperate 
need of improved automobile 
transportation cannot see their 
way clear to make an investment 
in a new model. They find the 
used car market less capable of 
meeting their needs than at any 
time in years. They are forced, 
therefore, to turn to the possibil- 
ity of having their present cars 
overhauled, and as a result they 
learn the important fact that the 
art of making old cars new has 
advanced to a level of perform- 
ance not generally appreciated by 
the car owning public. 


Equipment Counts 

Those who operate the service 
and maintenance side of the mo- 
tor transportation industry —al- 
most as large in dollar volume of 
business done as the manufac- 
turing branch—point with pride 
to the fact that they are equipped 
to do their work today as well as 
the factory is to do its own. 
They claim to be able to rebuild 
an automobile virtually as well 
as it was built in the first place. 


The field of medicine with its 
elaborate diagnostic devices de- 
signed to find the most minute 
shade of sub-standard perform- 
ance in the functioning of human 
organs is scarcely better equipped 
in this respect than the automo- 
bile repair field. The service sta- 
tion, moreover, can present a bat- 
tery of gauges, dials, precision 
instruments and a host of other 
devices of the same order which 
more closely resemble a modern 
medical clinic than an old-fash- 
ioned garage. 


Chek-Chart Charts Profit Makers 


8 9 


Believing that the best way to get people to buy is to show them 





In many of them, | 





the presence of men in white uni- 
forms, whose job it is to conduct 
the diagnosis, enhance the illusion 
that today’s sick car goes to a 
hospital. 

This character of equipment, 
however, is a convincing symbol 
that car repair has gone scien- 
tific. Infallible machines have 
supplanted the human ear, eye, 
and sense of touch in determin- 
ing what is wrong with the car. 
Between two mechanics, there 
might be a wide variation in not 
only the nature of the automo- 
bile’s affliction but the degree to 
which it is affected. The judg- 
ment of the machine is un- 
varying. 


Trouble Finders 

An illustration of the effective- 
ness of the new trend in automo- 
bile maintenance is to be found 
in the case of engines. In the 
past when their performance has 
been below standard, two possi- 
ble explanations have covered 
the situation: one, that the car- 
buretor was at fault, the other 
that it was the ignition. The ma- 
chine method of diagnosis tells 
at once which is the case and the 
degree to which a_ correction 
must be applied. It spots the 
particular unit of the rather 
complex ignition system which is 
not doing its part, or tells just 
what element of carburetion is 
failing to deliver. 


The most perfect expression of 
the mechanical ingenuity of the 
American, the automobile is 
recognized as having achieved 
this distinction because of the 
precision with which its hun- 
dreds of parts fit together and 
perform their related functions. 


Until recently, however, the 
precision with which the vehicle 
is made has been lacking with 
respect to its maintenance in the 
hands of owners. 


Now it is to be found in two 
respects in the latter field, not 
merely with regard to checking 
on possible troubles but also in 
correcting them. 

A feature of the precision in- 
struments which has not previ- 
ously been mentioned constitutes 
one of their most important con- 
tributions to improved mainte- 
nance and repair. 

The benefit in question is that 
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DAVID BUICK, OF THE BUICK MOTOR CO., 
HELLO HIN FIRNT CAR TO Dr. HILLY IN 


FLINT, MICHIGAN, ON JULY, 27, 1904. 
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This cartoon, mentioned in “Sparks,” is reproduced from ADN of June 26, 1926. 


which comes from the fact that 
the machine offers a means of 
checking the effectiveness of re- 
pairs. Many a motorist in the 
past has taken his car away from 
the service station or repair shop 
to discover that its performance 
was not up to the level he 
thought it should be for the 
money expended. 

Many times the repair man has 
taken the other side of the argu- 
ment, and with equal validity. 
In the past there was no way of 
settling the dispute dispassion- 
ately. Now a non-partisan and 
unbiased machine is available to 
tell precisely how effective the 
job has been. 


Provides Insurance 

Akron, O., Aug. 3.—Every em- 
ploye of the General Tire and Rub- 
ber Co. was presented this week 
with a $1,000 life insurance policy, 
the premiums for which will be paid 
entirely by the company, it was 
announced by William O’Neil, presi- 
dent. This includes about 2,200 
persons in factory, office and 
branches. The company also will 
share with employes, who care to 
take advantage of it, the cost of 
group accident and health insur- 
ance, which provides weekly pay- 
ments for disability resulting from 
sickness or non-occupational acci- 
dents. 


~ 
@? 


what you have to sell, a recent busi- 


ness booster prepared by the Chek-Chart Corp. points the way to profits. The bulletin points to 32 ways 


to make money, which are itemized as follows: 


1, All light bulbs; 2. 


Metal polish; 3. Radiator cement; 


4. Anti-freeze; 5. Radiator flush; 6. Fan belt; 7. Radiator hoses; 8. Oil filter cartridge; 9. Spark plugs; 
10. Windshield wiper blade; 11. Fuses; 12. Top dressing; 13. Car wash; 14. Body wax or polish; 15. Dry 
cleaner (upholstery); 16. Fill gas tank; 17. Chassis lubrication; 18. Wheel bearing lubrication; 19. Shock 
absorber service; 20. Crankcase motor oil; 21. Touch-up enamel; 22. Body lubrication; 23. Household 
oil; 24. Transmission lubricant; 25. Free wheeling lubricant; 26. Battery service; 27. Battery cables; 
28. Differential lubricant; 29. Tires and tubes; 30. Valve cores; 31. Valve caps; 32. Tube repair kits. 





| low priced job, 


Chris 
Sinsabaugh 


(Continued from Page 1) 


tering only 7223 cars in January 
to Ford’s 25,828. It was not until 
April that Chevrolet topped Ford 
in a single month and then there 
was only 192 units difference. 
Ford led in May and Chevrolet in 
June. It’s going to make a pretty 
race the rest of the way, Ford 
battling for the top which has 
been held by Chevrolet for the 


| past three years. 


* * * 


BUT THIS BATTLE for posi- 
tion is not limited to these two, 
although there is no questioning 
but what one of the two will be 
first. Plymouth has well earned 
its place among the big three. 


While it hasn’t the volume of the | 


other two—not being in the com- 


mercial field has somewhat han- | 
dicapped Plymouth in the race— | 


yet the Chrysler product is very 
much in evidence in this dog 
fight. 

Dodge has been a consistent 
fourth all the way through, but 
nibbling at its heels are Pontiac 
and Oldsmobile. The latter par- 
ticularly is making a noble fight 
of it, having been handicapped 
by getting away to a late start in 
the way of production. It was 
March before this Lansing-made 
car really got under way. And 
when you combine Hudson and 
Terraplane, that line, too, is very 
much in evidence in the scrap 
for fourth. Buick, too, with its 
is creeping up 
inch by inch. 

* * * 

HARKING BACK to the “big 
three,” I have dug up some inter- 
esting percentage figures. They 
show that in their price class in 
cars Ford, Chevrolet and Plym- 
outh have sold 96.1 per cent of 
the total, while in trucks they 
got 92.5 per cent in the first half. 
In the six months in cars Ford 
has a percentage of 39.3 of the 
sales, Chevrolet 35.7 and Plym- 
outh 21.1. 

These same percentage figures 
show how strong has been the 
truck business this year. Rough- 
ly, Ford’s truck sales were 250 
per cent better than the same 
period last year, Chevrolet 193, 
while Dodge shows a big jump 
of 411. In this field Dodge is in 
third position. 

a * on 

CHICAGO'S Century of Pro- 
gress has called on the automo- 





bile industry to beat the tom 
toms and arouse the good citizens 
of the middle west and make 
them World’s Fair conscious. 
Which is why Ottis Lucas, Stude- 
baker sales promotion manager, 
was in our midst Thursday with 
a Studebaker caravan which is 
carrying three beautuous maid- 
ens, employes of the Fair, selected 
in a beauty contest to stir up the 
middle west. The editor saw the 
bevy of beauty after the call on 
our Mayor Couzens and he be- 
lieves the judges who made the 
selections know pretty girls when 
they see ’em. Patricia Marquam 
of the Fair staff, Dorothy Le Fold 
of Wilson & Co., packers, and 
Kay Griffith of Firestone are the 
ones who are doing the mission- 
ary work and Studebaker comes 
into the picture through its cars 
having been selected for the long 
trek of 7,500 miles. 
ea cd * 

DAVID BUICK sold his first 
car July 27, 1904, and but for the 
discovery of an old ADN cartoon 
in the editorial files this impor- 
tant milestone in Buick history 
most likely would have been 
overlooked on its thirtieth anni- 
versary. So ADN is reproducing 
this old cartoon and at the same 
time your commentator gives you 
the facts in the case. 

Thirty years ago Dr. H. H. Hills 
was a brain specialist in Flint. 
He watched David Buick open 
up in Flint and he became inter- 
ested in this new-fangled method 
of transportation. So he placed 
his order for the first car and 
watched it being built. The auto- 
mobile business intrigued him 
and soon after he gave up the 
practice of medicine and went to 
work for David Buick on sales. 
In fact, Doc Hills was the only 
man in the sales department at 
the time. It wasn’t long before 
he stepped out and joined Pack- 
ard and before he got through 
there he was director of distribu- 
tion, which means sales manager. 
Doc Hills is now retired from the 
automobile business and is living 
in Bloomfield Hills, adjacent to 
Detroit. 

And just to show you what a 
giant oak this little acorn, Doc 
Hills’ car, has grown into, last 
Tuesday the 2,800,000th Buick 
came off the assembly line. 
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the 


th Dimension 


The News of Automotive Advertising 
By RAY BLACKWELL 


F, ZIMMERMAN, known to the advertising world | 


. as the originator of 





a considerable part of the 


standard procedure used in advertising today, has joined 


Brooke, Smith and 


French, Inc., 


Detroit advertising 


agency, as comptroller and general office manager. 


Prior to this connection Zimmerman was treasurer of | 


another large Detroit advertising agency and previously 


was associated with Ernst & Ernst, public accountants. | 


He has also served on many code 
and standard practice develop- 
ment committees of national ad- 
vertising agencies and advertis- 
ers associations. 

Brooke, Smith and French was 
recently appointed as advertising 
agency for the Hudson Motor Co. 


* * * 


FAR TOO MANY mailing 
pieces are promptly tossed into 
the waste basket because their 
outward appearance fairly shouts 
“just another circular.” LaFay- 
ette has cleverly overcome this 
obstacle by having their latest 
mailing piece go out in a small 
brilliantly colored orange tube 
with a contrasting white 
marked “Important.” 

Natural curiosity 
recipient opening the tube which 
contains a scroll like advertise- 
ment of the “jewelled movement” 
LaFayette. Curiosity is again 
appealed to with the caption 
“Hold This Up to the Light to 
See the Jewelled Movement Fea- 
tures.” Upon doing so the pros- 
pect sees a complete chassis prop- 


erly placed within what previ- | 


ously appeared to be a conven- 
tional illustration of a car. 
Space is also provided on the 
folder for delivered prices and 
the local dealer’s name. 
Another desirable feature of 


label | 


insures the 


o- 


in such large portions that the 
contents are difficult to digest— 
or that if time were taken out to 
study and put into practice all of 
the factory’s suggestions there 
would be little time left for that 
rather important task of selling 
automobiles. 


The Chrysler sales promotional 
program which has just been 
launched by Burch Greene, direc- 
| tor of advertising and sales pro- 
motion, would win the approval 


| of even this critical group for the 

inspiration and the _ education 
comes in small but consistent 
doses. 


The program takes the form of 
a daily bulletin entitled “Your 
| Daily Air-Flow Lesson” and each 
day points out some praticular 
| sales advantage of airflow con- 
| struction, as for example “Stream- 
| lined for Speed” or “Streamlined 
for Economy.” Each lesson in 
|simple straight forward style 
| gives the salesman one convinc- 
ing argument in favor of airflow 
| construction. Each day a new 
| phase of the car’s operation is 
| discussed and a new sales point 
brought out. Present plans call 
|for a continuation of the daily 
lessons for at least 30 days with 

t 





FWD Sales Increase 


Clintonville, Aug. 
Trucks sales for the Four Wheel | 
Drive Co. here have 
120 per cent this year over last, 


140% Ove tant Hudson Sales 
: | 
a a | To Date Exceed 


increased| Luntire Last Year 





level through the summer period, 
ignoring the customary hot- 
weather decline. On the other 
hand, our production schedules 
were based on the usual seasonal 
trend, with the result that retail 
sales have been greater than ship- 


icials r rhile sales : 1 : 
— , ce ee — = Detroit, Aug. With little! ments for the past several weeks, 
ayeee we Ipwieens “Wveeewow™ © . a more than half of the current! and our dealers’ stocks have 
increase of 137 per cent over the/|. 40. » Huds and Terr: : 
ae Sol eacaeabe . a year gone, uason anc erra-| been brought to a low mid-year 
sales of last year for the same : : a a a : : 3 
tod Tho) : i ales of FWD plane retail sales in the United point.” 
or ‘reased sales s ; 
ecadee fs _o 2 waggle 0 in which | States have passed the total re- ee ae 
on aaa yen . h aa neon sold tail sales figure for the twelve 
e F Ss "ucKS ave be 5 . "2. 2 nw ° 
months of 1933. This unusual "uck > "ors y 
helped to swell the volume of ‘ Fruck Men O1 sanize 
business at the local factors record was accomplished, an- S Cod Auth ‘ 
s SS é 3 »E ac "y. ~ ° : ‘ > . , 
eee nounces Roy D. Chapin, president State Code Authority 
of the Hudson Motor Car Co., New Haven, Conn., Aug. 3.—A 


Changes Job 
Elmira, N. Y., Aug. 3.—Percy G. 
Wing, for 13 years sales manager 
for L. D. Clute Motor Co., has re- 
signed to become associated with 
Evans Dimton Ine., Chevrolet 
dealer here. 


when 
reached 


year 


Bearing Catalog 
Chicago, Aug. 8.—Shafer Roller 
Bearing Corp. has just issued a new 
catalog covering Shafer roller bear- 
ings and self aligning units. The 
catalog is now available to the 
trade. 


| Chapin stated. 





during the week ending July 28, 
domestic 
a total of 
exceeded the figure for all of last 
by 831 cars. 
Terraplane production and ship- 
ments passed the 1933 mark sev- 
- - eral weeks ago. 

“We have to go back to 1925 
to find a time when retail sales 
up to the end of July exceeded 
| the total for the previous year,” 
“The fine record 
| this year is due to the fact that 
sales have remained at a high 


permanent state code authority 
for the trucking industry was 
elected at a meeting of 150 truck 
operators at the Hotel Garde here 
July 26. 


Everett J. Arbour, Hartford, 
chairman, and John W. Con- 
nelly, Hartford, represent regular 
route common carriers; Sharp 
Mossup, Bridgeport, contract and 
dump truckers, and Bryant C. 
Edgerton, Bridgeport, local cart- 
age operators. These four men 
comprise the permanent authority. 


sales 
This 


retail 
40,982. 


Hudson and 


i, BILLION MILES 
WITHOUT ONE PENNY 
SPENT FOR REPAIRS 


this novel type of mailing is that|a further continuation contingen 
when the retail salesman makes| upon the popularity and proved 
his follow up call the query “Did | helpfulness of the plan. 

you receive an orange tube in the} One thing is quite apparent, no 
mail a few days ago” serves aS| salesman can legitimately com- 


an excellent opening for his sales 
solicitation. 
* * * 
THOUGH THE FACTORY 
makes up the list, writes and 


plain that he hasn’t the time to 


study the lessons, nor can he 
deny that he will be a _ better 
salesman for having’ studied 
them. 


OKLAHOMA CITY, Too, Registers Roysing Approval 


of BUICK’S Greater VALUE 


=————- 1eae A 
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NY--++117-125 North West 13th Street 


How Buick is tying up sales records with local dealer newspaper 
copy in many cities. 


places the copy, the automobile 
dealer looks upon newspaper ad- 
vertising as his own local cam- 
paign. Therefore Buick shrewdly 
localizes a recent national cam- 
paign by calling attention to the 
outstanding selling job being 
done by the local dealer in his 
city. Though it’s not a brand new 
idea it is always a mighty effec- 


tive way of increasing the effic- | 


iency of a newspaper campaign— 
especially when handled as clev- 
erly as the recent Buick cam- 
paign. 

* * * 

WITH HOUSE ORGANS, com- 
parative charts, sales manuals 
and a host of special mailings 
and campaigns the average retail 
salesman can hardly complain 
that his factory is not helping 
him to do a better selling job. 

It has been suggested by sev- 
eral retail salesmen that on vari- 
ous occasions well-meaning but 
over-enthusiastic factory officials 
dish out sales promotional helps 





Non-Signing Truck Men 
Known to Code Authority 
Chicago, Aug. 3.— Approxi- 
mately 1,000 names of neglectful 
“for hire” truck owners who have 
not as yet registered their ve- 
hicles, have been turned over to 
the Illinois NRA compliance 
board, it is stated at headquarters 


of the motor truck industry’s 
|code authority here. 
| Announcement is made also 


| that the names already turned in 
| will be supplemented by others 
}and that “the compliance board 
| is expected to use its own method 
| to bring into the fold those truck 
|owners who have ignored the 
| federal and state requirements 
regarding the code.” While reg- 
istrations are still being accepted, 
the code authority makes known 
that “all late registrations are 
considered delinquent and must 
be accompanied by information 
as to why the operator did not 
file under the NRA in Sune.” 





That’s the Experience 

of Ford V-8 Owners as 

Recorded by a Nation- 
wide Survey 


THERE’S one sure way of get- 
ting the facts about motor-car 
economy. That’s to ask the man 
who drives the car. He hasn’t 
anything to sell and you can 
depend on him for a straight- 
from-the-shoulder reply. If he 
isn’t satisfied, he’ll tell you so 
right off the bat. 

Early this year the Ford Motor Company 
sent inquiries to 265,000 Ford V-8 owners. 
By projecting their replies over the total 
ownership of Ford V-8 cars, it was found 
that Ford V-8 owners had driven a total of 
1,354,709,481 miles without spending a 
single penny for repairs. 91.7% of these 
owners reported complete satisfaction with 
their Ford V-8’s—a truly amazing percent- 
age for any automobile at any price. 

These owners reported gasoline mileage 
records which proved definitely that the 
Ford V-8 uses no more fuel than a “four.” 
65,455 owners averaged 18 to 20 miles or 
better per gallon of gasoline. 205,110, or 
77.4%, averaged better than 15 miles to the 
gallon. Where mileage was less, it was 
usually due to continuous driving at high 
speeds, lack of proper care of the car, extra 
heavy loads, or many miles of travel over 








mountains, in crowded traffic or over almost 


impenetrable roads. This gasoline mileage 
data refers to the 1933 Ford V-8. 

The New Ford V-8 for 1934 does con- 
siderably better, because it has new dual 
carburetion and many other refinements 
that give you more miles per gallon of 
gasoline and hold oil consumption to the 
minimum. 

These facts about Ford economy —un- 
colored by claims or exaggerated sales talk 
—are taken from the actual service records 
of owners, not from the optimistic pages of 
a sales catalogue. They prove conclusively 
the economy and reliability of the Ford 
V-8 and the profit possibilities of the Ford 
franchise. 


FORD MOTOR COMPANY 


DEARBORN, MICHIGAN 
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High Pressure Castings 


Claim Many Advantages 


Cleveland, O., Aug. 3.—The 
successful employment of hy- 
draulic pressure in die casting, 
as it is now being done by Pres- 
sure Castings, Inc., gives indic- 
ation that this new method is 
writing a new chapter in the art 
of die casting. The development 
of the high pressure principle 
for non-ferous metals is the work 
of N. N. Lester, chief engineer 
of the company, who has been 
in the die casting business for 
35 years. 

From his long experience in 
die casting, Lester was aware 
of the desirability of perfecting 
a method that would eliminate 
the use of air pressure. Where 
castings are made by the air 
pressure method, no matter how 
carefully the process is handled, 
Lester found that it was difficult 
to obtain a casting where the 
metal possessed a homogeneous 


Building Design 
Aids “Back to Car 


Owner” Movement 








(Continued from Page 6) 
franchise, but his service work 
has attracted attention from all 
over the surrounding territory. 
He now has a crew of 22 men 
handling the service work. An 
owner driving in for service work 
is made to feel welcome. There 
are no walls between any part of 
the shop. The car owner has an 
opportunity to sell himself on the 
dealer’s mechanical set-up. Nall’s 
men, when through with a car, 
show the owner all that has been 
done, which gives them an op- 
portunity to stress the Nall and 
Chevrolet guarantee on the parts 
used and the work done. 


Nall has built and paid for his 
new plant in less than a year. 
He has likewise increased his 
sales of new and used cars and 
trucks. Customer labor has in- 
creased 84 per cent. Parts sales 
over the counter increased. Re- 
pair order parts business almost 
doubled. Although wholesale 
parts sales showed only a slight 
increase, that situation is present 
because Chevrolet owners are be- 
ing sold on the advantages, facili- 
ties, and better workmanship to 
be had in the Nall shops rather 
*than any other shop, and that the 
new establishment is the Chevro- 
let owner’s home. 


Proof that modern facilities 
and up to date merchandising 
pays is offered in Nall’s state- 
ment for the first six months in 
his new building as compared 
with his report for the same 
months last year in the old plant. 


An increase of $15,134 for the 
first six months tells a story by 
itself, and it is significant of the 
possibilities for the balance of 
1934 when one considers that the 
gain for the current year covered 
only the first three months. That 
a continued gain will be experi- 
enced during the balance of the 
year may be taken for granted 
when the sales records of trucks 
and cars for the territory are 
considered. 

Similar records are being made 
in several parts of the country at 
the present time and many deal- 
ers are speedily adopting modern 
merchandising methods, plus new 
and convenient locations, accord- 
ing to Molby. The Automotive 
Daily News, in giving space to 
accomplishments of this _ sort, 
feels that in its efforts to place 
the service end of the business on 
a higher and more profitable 
plane, it is merely pointing the 
way to the dealer to get himself 
set for a permanent business, 
which will increase in proportion 
to his efforts to continue adopting 
modern merchandising methods, 
particularly by displaying what 
he has for sale and then making 
{it convenient for the car owner 
to buy the items he needs for 
his car. 





structure and an equalized dens- 
ity throughout the depth of the 
casting. 

There were several factors that 
made such a condition inevitable. 
For one thing, it is claimed im- 
practical to use air pressure 
above 600 pounds and that is not 
enough pressure for the intricate 
type of castings required in so 
much of present day industry, 
states Lester. But the use of 
air in itself was a handicap that 
had never been successfully or 
entirely overcome, he says. 

The injection of the molten 
metal into the die mold made it 
inevitable that more or less air 
traveled into the casting with 
the metal. Pin holes and blow 
holes were unavoidable and the 
interior structure of the casting 
was entirely different than the 
condition at the outside surfaces. 
The core of the casting was 


A CAR IS NO SAF 
THE GLASS IN ITS 





SAFETY GLASS 


all-azound 


recently announced by many manufacturers give 





dealers a new argument that will close many a sale. 


Remind your prospect that his family rides in back 


and that he owes them the added protection of 


porous, lacking in homogenity, 
of varying density and con- 
sequently deficient in the desired 
uniformity of tensile strength. 

In the development of the hy- 
draulic casting process, Lester 
states that all of these previous 
weaknesses have been overcome. 
The pressure being hydraulically 
applied not only avoids the in- 
jection of air into the metal, he 
says, but permits such tremen- 
dous pressures at 3,000 to 17,000 
pounds per square inch. 

The greater tensile strength 
obtained by the solid pressure 
method is especially desirable in 
castings of aluminum, brass or 
bronze having thin metal walls, 
Lester states. These castings al- 
ready have come into considerable 
demand in the automobile, wash- 
ing machine, electric and rubber 
tire industries. 

The present plant of Pressure 
Castings, Inc., is located in the 
former Stearns-Knight automo- 
bile factory in Cleveland. Plans 
are now under way for increased 
production facilities. 


Budd to Add 400 Men 


For Streamlined Train 
Philadelphia, Aug. 3.—Between 
four and five hundred additional 
men will be employed by the 
Edward G. Budd Mfg. Co. to build 
the high-speed, stainless steel, 
streamlined trains that have been 
ordered by two railroads, one in 
the east and the other in the 
west. This encouraging an- 
nouncement was made today by 
Edward G. Budd, president of the 
company, who yesterday received 
a second order from the Chicago, 
Burlington & Quincy for the 
light-weight streamlined steel 
type of train construction that 
marks the first important devel- 
opment made in this country for 
many years in railway transpor- 
tation. 

The second order from the 
Burlington was for two trains, 
which will be operated between 
Chicago and Minneapolis and St. 
Paul. In addition to the repeat 
order from the Burlington, the 
company has already begun con- 
struction of a _ stainless steel 
streamlined train for the Boston 
& Maine. 





That’s why the new low prices on 


Permanent Ban 
On Below Cost 
Sales Is Urged 


Chicago, Aug. 3.—Selling be- 
low cost should be retained as a 
permanent feature in business 
transactions, states a bulletin to 
members just issued by the Motor 
and Equipment Wholesalers Assn. 
Whatever the future holds for 
the codes of the nation, this pro- 
vision should become a fixture, 
according to the MEWA: 

“It appears that codes estab- 
lished under the NRA will be 
with us a long time to come. The 
one trade practice rule which 
gives promise of being permanent 
is the outlawing of sales below 
cost. That means that’ the 
efficient operator will be able 
to sell lower, and not violate the 
rule, than his inefficient com- 
petitor. The rule in its appli- 
cation speeds up the natural 
economic process by which the in- 


efficient is eliminated.” 
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Chevrolet Gives 
Louisville Treat 


For Sales Record 





Louisville, Ky., Aug. 3.—As a 
reward for the manner in which 
the public has received the Chev- 
rolet automobiles in Louisville 
and surrounding territory, man- 
ufacturers of the cars will spon- 
sor a picnic Aug. 6 in Fontaine 
Ferry Park for residents of 
Louisville and the Falls Cities, N. 
H. Pearson, zone manager of the 
automobile concern, has an- 
nounced, 

Free rides on the park’s amuse- 
ment devices, games, contests and 
a beauty contest were listed by 
Pearson as a few of the many 
attractions for “Chevrolet Day.” 
Arrangements have been made to 
accommodate 50,000 people. 

Approximately 600 dealers and 
salesmen from Kentucky, south- 
ern Indiana and parts of Tennes- 
see and Virginia will be here for 
the outing which will celebrate 
the establishment of all-time- 


Ap 4 
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Packard Device Tests 
Cylinder Wall Thickness 


record sales of Chevrolet cars in 
the Louisville zone during the 
month of June. 


Another feature of the program 
will be matching of dealers for 
performance during July. 


Chicago Salesman Wins 
Graham’s Sales Contest 


Chicago, Aug. 3.—B. A. (Andy) 
Apeland, winner of many a local 
Graham sales contest, has just 
been notified by the Graham- 
Paige Motors Corp. that he topped 
all U. S. salesmen in the “Show 
America” sales contest conducted 
during the period of May 31 to 
July 3, inclusive. 

Apeland, who heads the Wood- 
lawn Motor Car Sales and Serv- 
ice Co., south side associate 
dealer of the Bird-Sykes Co., dis- 
tributor in this territory, has been 
identified with the Graham-Paige 
sales force in Chicago for the 
past 20 years. In winning pre- 
mier honors in group No, 4, open 
to salesmen in cities of 500,000 
and more, Apeland receives a 
$250 cash award and a choice of 
merchandise gifts. 








ern Air Lines. 


Rickenbacker and Party 
On Good-Will Air Tour 


New York, Aug. 3.—Capt. E. V. 
Rickenbacker and a party of four 
left Newark Airport last week to 
begin a good-will tour for air 
traffic promotion in the South. 
Before returning to New York 
the group will visit Atlanta, Ga., 
Birmingham, Ala., Montgomery, 
Ala., Mobile, Ala., and New Or- 
leans, La, 

The famous war ace, now vice- 
president of North American Avi- 
ation, Inc., has been invited by 
civic bodies in those cities to visit 
them and be their guest at lunch- 
eon and dinner engagements. He 
will make all the visits on this 
one trip, returning to New York 
on Monday. 

Others in the party are L. Ed- 
win Gill, vice-president of East- 
ern Air Lines, Inc., C. W. H. 
Smith, mail traffic manager; 
Robert G. Klemeyer, city traffic 
manager, and E. V. W. Jones, 
director of public relations for 
the airline. They will travel in a 
Curtiss-Wright Condor of East- 





OWENS-FORD 





Detroit, Aug. 3.—Thickness of 
an automobile cylinder wall is 
now being measured in regular 


Graham Names Thoms 
Boston District Chief 


Detroit, Aug. 3.— Lansing W. 
Thoms, for the last six years vice- 
president and sales manager of 
the Graham-Paige Co. of Mich- 
igan, Inc., has been appointed 
Boston district manager in 
charge of the New England ter- 
ritory of Graham-Paige Motors 
Corp. The appointment was ef- 
fective Aug. 1. 

Thoms’ headquarters will be at 
the Hinchcliffe Motor Car Co., 
1040 Commonwealth avenue, Bos- 
ton. R. A, Green will continue in 
the New England territory where 
he has been identified with the 
sale of Graham cars for many 
years. 


BLASS clazound 


IMPORTANT: Order your cars from the factory 


with Safety Glass All-Around. Haye them on your floor, ready 


for delivery. Many dealers report that, by doing so, they have 


closed many a sale that otherwise might have slipped away. 


LIBBEY-OWENS-FORD GLASS COMPANY, TOLEDO, OHIO 
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production work. In the past 
this could only be done by break- 
ing or sawing the cylinder block 
into pieces. There is, of course, 
no other way of getting to the 
back face of the cylinder wall. 

At the Packard Motor Car Co. 
plant a device is being used to 
measure the thickness of all cyl- 
inder walls of Packard engines 
through the employment of mag- 
netic force. After the cylinder 
blocks have been finished the de- 
vice is lowered into each bore 
and it instantly determines if the 
walls of the cylinders are of the 
required thickness, 

This new and novel measuring 
device is an electric magnet with 
a meter which measures the elec- 
tric current necessary to energize 
the magnet. As the volume of 
steel or iron presented to the two 
poles of a magnet is increased 
greater magnetic force is needed 
to hold the metal to the magnet. 
This fact, quickly realized when 
it is considered that more mag- 
netic energy is needed to lift a 
needle than a flat iron, is the 
principle employed in the device 
which Packard uses. 





July New Car 


| Registrations in 
| 2 States Firm 


(Continued from Page 1) 
Delaware with a total of 612 as 
compared with 520 for the same 
month last year and 598 for June 
1934, and Wisconsin with 5,011 for 
July as compared with 3,266 in 
July last year and 5,187 in the 
preceding month of June. As 
pointed out some time ago in 
Automotive Daily News, if new 
passenger car registrations dur- 
ing the last half of 1934 equal the 
figures for the last half of 1933, 
in which 811,427 cars were regis- 
tered, the total for the year will 
be 1,806,548 units. The total for 
the first half this year was 
995,121. 


Nemes of Wtes Craft 
Is Growing Steadily 


Washington, Aug. 3.— Another 
form of motoring is sharply in- 
creasing in the United States, 
namely water motoring. 

This was revealed here this 
week in figures compiled by the 
Department of Commerce show- 
| ing a total of 298,604 motor boats 

registered by the Federal goverr- 
The tavuiation shows that 
7,586 boats have been assigned 
numbers during the period from 
Jan. 1 to July 1, this year. The 
total of boats now on the Federal 
list is three times the number in 
use when the process of number- 
ing first was undertaken, upon 
the order of Congress, in 1918. 





Cummins to Make 
Locomotive Engines 


Columbus, Ind., Aug. 3.—Plans 
| for construction of a new build- 
| ing adjoining the present site of 
the Cummins Engine Co. here are 
announced by Clessie L. Cum- 
mins, Diesel designer, who made 
| known that his company had defi- 
nitely entered the locomotive 
business. 

The company is now at work 
on four locomotive-type engines 
ordered by the Burlington rail- 
road after a six months’ test of 
a Cummins engine in locomotive 
service. These jobs will be used 
| largely in switching and similar 
services. 


Patents Power Jack 

Worcester, Mass., Aug. 3.—Walter 
C. Cranston has just been granted 
a patent on an automatic automo- 
bile jack which is operated from the 
driver’s seat by means of buttons 
on the dashboard. It is claimed 
that the device will jack one or four 
wheels without the necessity of the 
driver’s leaving his seat. Details 
of operation have not been made 
public. 
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New Super Service Outlets Are Proving Popular 
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Service Customers Return 
As Prospects for New Cars 


ORD dealers in the Detroit area | 


have caught the new service 
merchandising fever in real earn- 
est. 
merchandising establishments 
with service as the direct appeal 
are going up or have been erected 
within a comparatively short time 
in various sections of the city. 
Super service stations with show- 
rooms are also a part of the pic- 
ture, in which service to car 
owners, plus making it conveni- 
ent and easy for the dealer to sell 
service, is the order of the day. 


The public is pleased with these 
new developments. It is curious, 
too, but in its desire to in- 
vestigate and see what is going 
on, it is finding the new places 
just about what it has been look- 
ing for. Sales of service, repairs, 
and accessories have mounted 
steadily because display parts 
and needed accessories are placed 
where they can be readily seen, 
instead of being tucked away in 
some obscure place, as too often 
has been the custom. 


Each of the sites on which 
these buildings have been built 
has been checked similar to the 
ideas used in placing chain 
grocery or drug stores. The po- 
tential for the neighborhood had 
been studied carefully, The build- 
ings themselves are of modern 
construction in every way and so 
designed as to be able to ac- 
commodate every part of the 
dealer’s business. 


Small Jobs in a Hurry 


To the casual observer, the new 
buildings appear to be glorified 
gas and oil dispensing stations. 
The first flash the motorists get 
is that the dealer has taken ad- 
vantage of gasoline and oil sales 
possibilities, but a more careful 
investigation shows that oil and 
gasoline, while essential to run- 
ning a car, are only a part of the 
service which the dealer can ren- 
der an owner. The next point 
that impresses the observer is 
that each station is built so that 


the car owner can get service | 


work and minor adjustments 
completed as rapidly as he could 
in even the most expertly de- 
signed super service station, plus 
the fact that the dealer has the 


needed parts readily at hand. | 


New cars are also displayed and 
car salesmen have an opportunity 
to contact the owners of the older 


cars and get the owner out in a | 


demonstrator. 

Close to the gas pumps are the 
grease hoists. They serve two 
purposes. One, of course, is a 
complete lubrication set-up in- 
cluding all the tools and nozzles 
for the various types of grease 
needed. Types of hoists have 
been made optional but the main 
point is that the dealers have 
the hoists instead of pits. Each 
station has a tie-up with some 
gasoline and oil firm, and to date 
each station shows steady gains 
in lubrication jobs. The second 
purpose of the hoists is to give 
the service man the opportunity 
to show the car owner any num- 
ber of repairs or adjustments 
which will provide better car per- 
formance, such as brakes, loose 
universal joints to be tightened 
or other damage which may have 
occurred to the car. 


Attracting New Dealers 

The new types of set-ups for 
the Ford dealers, with the un- 
usual opportunities for merchan- 
dising service and sales, in some 
respects is attracting new blood 
into the retail car selling indus- 
try. Generally speaking, there 
has been little to attract new men 
at any time during the past four 
years. In the new Ford mer- 
chandising plans this opportunity 
has been seized upon by several 
men, who, while they have been 
doing some small part in the 
selling end of the business, now 
emerge as owners and dealers. 

For example, the new building 


New types of automobile | 


put up by Pierson and Frazer 
and now occupied by Pierson 
Brothers who have taken over 
the business, has brought 
gether two men who, up to a 
| comparatively short time ago, 
were salesmen. They worked 
for Ford dealers in various parts 
of Detroit. Aided by the data 
available by the Ford Motor Co., 
these two enterprising men care- 
fully chose a location at the 
junction of two wide roads. 
Checks made of passing traffic 
and a careful study of the neigh- 
borhood potential indicated the 
value of the site. The absence of 
street car tracks was another 
point in favor of the site and no 
(Continued on Page 13, Col. 1) 
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many owners are deciding “the ole car ain’t so good,” and buying new ones. 


FORD GROUP 
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Here’s the attractive new service station that houses the business Paul Hammond is rapidly building up. 
He says so many people are coming to his establishment for gas and lubrication, and returning to have 
service work done that his service department is too small to take care of them. And, says Hammond, 
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New Service Stations . Aid 
in Building New Car Sales 


(Continued from Page 12) 


time was lost in getting the build- 
ing under way. 

The formal opening a few 
weeks ago was attended by thou- 
sands of car owners and Ford 
officials as well as dealers from 
every section of the city. There 
are no comparative figures avail- 
able as yet, but the steady flow of 
business both in service and in 
new car sales has given both 
partners every assurance that 
their judgment and the Ford data 
was correct. The sales organiza- 
tion has found as many prospects 
for cars at the gas pumps, and 
with less loss of time, as would 
be disclosed in a week’s hunt 
through the neighborhood, and 
decidedly better prospects than 
the type that might be located 
during the door-bell ringing cam- 
paigns. Sales of gasoline and 
lubricating oil have been un- 
usually heavy, and the two grease 
hoists have been going up and 
down with cars practically every 
hour of the day. 

Pierson Brothers, who formed 
a partnership recently, have 
taken over the plant. Each of 
the brothers has had years of 
service and sales experience, and 
each, under the new set-up, is 
following the lines with which he 
is familiar. 

In another section of the city, 
in a location which for years has 
been looked at by a number of 
dealers, but on which no action 
was taken until just recently, 





“a word in 
edgewise” 


(Continued from Page 4) 
A. D. N. you receive, because if 
the expiration date is prior to 
August 1934, you can be sure you 
will receive no future copies of 
the “pink-sheet” until you renew 
your subscription. The compila- 
tion and publication of these na- 
tional figures are a very impor- 
tant expenditure and we must 
count on the support of our sub- 
scribers to maintain and improve 
this new service. 
ok ok * 

WE MIGHT have preferred to 
surprise our readers with the 
“Review and Reference Book,” 
which will be mailed to every 
paid-up subscriber the middle of 
September, but the advertiser has 
some rights and we propose to 
see to it that those who so desire 
will get a chance to display their 
wares in this same edition, hence 
the announcement which appears 
on page 19 of this issue. 

We know that there is not a 
man who makes his livelihood 
from the motor vehicle business 
who will not welcome this book 
and keep it at his elbow for con- 
stant reference. We have pledged 
ourselves here to make it the 
most complete manual of its kind 
ever published and we have a 
pretty fair reputation of living 
up to our promises. 

We are asking for plenty of 
co-operation from dealer associa- 
tions, manufacturers, and others 
to help us to collect data or to 
suggest features which will im- 
prove this book, but we feel sure 


| 
| 


| Paul Hammond, a veteran in the 
automobile business, has gone 
| into the Ford retail business with 
one of the new type service sell- 
ing establishments. 


Hammond also made a check 
of conditions and found the 
owner of the property eager to 
get a building on the lot. A lease 
was negotiated and soon the new 
plant was ready for occupancy. 
Today, barely a month after 
opening the new place, Hammond 
finds that not only was his judg- 
ment right to the extent of the 
business opportunity, but that 
the service department is too 
small for the volume of business 
it is doing. Originally designed 
to take care of 10 to 12 cars at a 
time, the floor space is now 
crowded to capacity and advan- 
tage is being taken of the wide 
space between the building and 
the curb on the side street to 








they will be more than repaid in 
having aided in compiling what 
we believe will be a genuine con- 
tribution to the automotive in- 
dustry. Can we count on your 
help and your suggestions? 

—G. M. S. 


Hold Up Road Funds 


Bismarck, N. D., Aug. 3.—The 
federal government has halted funds 





for highway projects in North Da- 
kota because Frank Vogel, state 
commissioner of highways, still re- 
mains in office. No more federal 
funds for highway work within the 
state will be released until Vogel is 
removed from office and the new 
appointee, Bert M. Salisbury, is in- 
stalled as commissioner, A. E. Palen, 
district head of the federal bureau 
of roads at St. Paul, has advised 
Acting Governor Ole H. Olson. 


n Znststent market 


Cars equipped with Lockheed Hydrau- 
lic Brakes serve a market that knows 
precisely what it wants, and will not 
be denied. These owners insist on 
hydraulic brakes and will not buy a 
car without them. 


This ready market—this /usistent 


market—is but 


of equipping with Lockheed Hydraulic 


Brakes. Manufacturers find a noticeably 


LOCKHEED HYDRAULIC 
Four BRAKE y Wheel 


OFFICIALLY SERVICED THROUGHOUT THE NATION BY WAGNER ELECTRIC CORPORATION 
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And Now An Airflow Hearse 










Taking the sharp corners out of the last round-up Chrysler now offers the Airflow hearse. The hearse 
has a wheelbase of 156 inches and is loaded through doors at the side. It is now in service for Frank 
Stanley, funeral director at New Castle, Ind. 











that of the average dealer. Ham- 
mond, however, has sold 55 cars 
since he opened the place, and 
has a desk full of prospects, but 
adds that most of the real good 
prospects are to be found right 
at the gas pumps or when the 
car is up on the grease hoist. 


care for the overflow of cars. 

Car owners interviewed at the 
gas pumps or in the service end 
declared that the new building 
presented two points of advan- 
tage for them, the first being the 
convenient way in which they 
were able to get the service and 


attention without delay, and the 
second was that the new plant 
seemed to provide everything 
they needed, 

Hammond, as a salesman first 
and last, knows the necessity of 
service, and he has a sales force 
of 22 men, a staff larger than 




















































easy factory assembly and a low service 
overhead effect important economies. 
Dealers like the ease and the perma- 
nence of adjustment of these great 
brakes. Owners like the pronounced 
freedom from attention which Lockheeds 
give them, as well as the pleasant and 
one of the advantages highly efficient operating characteristics. 
That, as a matter of fact, is why these 


owners form this unique /vsistent market. 


HYDRAULIC BRAKE COMPANY 
DETROIT, MICHIGAN 
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Wayne County July Sales 


Off; Cook County Has Gain 





(Continued from Page 1) 


high month for the county, which 
was April, with 7,702 units. 


In first place, with 2,305 units, 
Ford showed a big gain over both 
June this year and July last year. 
Chevrolet was second with 2,046 
as against 1,473 the previous 
month and 1,647 in the corre- 
sponding month of 1933. Plym- 
outh again finished third with 
1,241 as compared with 871 for 
June and 1,230 for July last year. 


Dodge regained its fourth place 
position with 596 units. Oldsmo- 
bile was fifth with 503, Pontiac 
sixth with 424, Buick seventh with 
406, Studebaker eighth with 145, 
Chrysler ninth with 127, Terra- 
plane tenth with 125, De Soto 
eleventh with 82 and Packard 
twelfth with 71. 

Those makes turning in a gain 
over both the preceding month 
and the same month of last year 
were Ford, Chevrolet, Plymouth, 
Dodge, Packard, Terraplane and 
Hudson, LaFayette, which was 
not on the market last year, 
showed an increase from 48 in 
June to 59 in July of this year. 

The results reversed a trend in 
demand which in the past brought 
a peak in April. 


Sentiment Sets Pace 
In National Upturn 


Sentiment is the principal 
force for recovery. There 
is a man in Washington 
who people feel is on the 
right track. They don’t 
know about the gold stand- 
ard or deflation. They don’t 
understand the RFC or the 
NRA or the TVA or the 
balanced budget or crop re- 
striction or commodity 
price control or security ex- 
change regulation and the 


thousand economic and le- 
gal problems and devices. 
They simply feel and be- 
lieve. And this feeling and 
belief is thawing trade, 


coaxing dollars out into 
vulgar commerce, buying 
red tricycles. Without this 
feeling we would go on 
down the economic decline. 
In fact, sentiment had more 
to do than economics with 
putting us on the toboggan 
in the first place. 


—L. E. McGivena. 














Plan Four Show Circuits 


To Blanket Main Cities 


(Continued from Page 1) 


getting exhibits set-up since they 
would know in advance where the 
equipment was coming from and 
what it would consist of. 

The plan contemplates that the 
four circuits would be run simul- 
taneously, with the manufac- 
turers setting up four separate 
exhibits with which they could 
blanket the entire country. Under 
the method followed in the past, 
exhibits prepared for the former 
national shows were sent first to 
New York, then back to Chicago 
and were then broken up into 
separate allotments of material 
for the dealer shows conducted in 
other cities. As a result it was 
difficult for certain cities to ob- 
tain full display equipment pre- 
pared by the factories, and show 
managers could never be sure be- 
fore their show was ready to 
open just what material | they 





were to receive and where it was 
coming from. 

The suggested circuits under 
the new plan would be as follows: 
Circuit No. 1—East 

New York, Brooklyn, Newark, 
Philadelphia, Washington, Balti- 
more, Boston, Providence, Syra- 
cuse, Rochester and Buffalo. 

Circuit No. 2—Middlewest 

Detroit, Chicago, St. Louis, In- 
dianapolis, Cincinnati, Columbus, 
Toledo, Cleveland and Pittsburgh. 

Circuit No. 3—West 

Los Angeles, San Francisco, 
Portland, Seattle, Denver, Kansas 
City, Omaha, St. Paul, Minneap- 
olis and Milwaukee. 

Circuit No. 4—South 

Atlanta, Birmingham, New Or- 
leans, Houston, San Antonio, Dal- 
las, Fort Worth, Memphis, Nash- 
ville and Louisville. 


Motorists Pay 1242 Percent 
Of Total U.S. Tax Income 


(Continued from Page 1) 


heavy as federal levies upon mo- 
tor parts and accessories. 


fiscal year, 
tax was levied at the rate of 1% 
cents per gallon. On Jan. 1, 1934, 


lon, the occasion 
only the fourth time that a gas- 
oline tax rate has been reduced 
since the levy first was imposed 
by Oregon in 1919. 

While comparable reports of 
state gasoline tax collections are 
not available for the period of the 
federal government’s fiscal year, 
indications are that state rev- 
enues amounted at least to $500,- 
000,000. It is probable also that 


would lift the total cost of gas- 


| oline taxes to the public during 
During the first half of the| this period to more than $707,- 


the federal gasoline | 000,000. 


Records of the American Pe- 


| troleum Industries Committee in- 
it was reduced to 1 cent per gal-| dicate this is the largest amount 


representing | 


counties and municipalities col-| 
lected at least $5,000,000, which! 


AMOUNT COLLECTED 


Fiscal Year Fiscal Year 
Ending 
June 30, 1934 June 30, 1933 Decrease (—) | 


Source of Revenue 


ever collected in gasoline taxes 
in any 12 months in history. 
During the first year of collec- 
tions, 1919, this tax cost the 
public only about $1,000,000, and 
it has, therefore, 
700 times in 15 years, 
something of a _ record 
affairs. 

Following is a table showing 
tax collections from motor 
sources during the fiscal years 
ended June 30, 1934, and June, 
30, 1933: 


Per Cent of 


Ending Increase or 


Lubricating Oils ............ $ 25,254,987 $ 16,232,925 55.67 
APSE PEROT ETT EE Tee 202,575,034 124,929,412 62.12 
Tires and Inner Tubes’*...... 27,630,145 14,980,085 84.25 
Automobile Trucks ...... 5,048,436 1,654,040 205.70 
Automobiles and Motorcycles 32,526,752 12,573,922 158.23 
Auto Parts and Accessories. 5,695,712 3,597,276 58.13 
Transportation of Oil by 
BROOM cp cscs ier ee 10,379,370 7,467,298 38.73 
NI att ob oe $309,110,436 $181, 434, 958 70.47 


*Tires and tubes not segregated for first half of fiscal year. 


increased about | 
probably | 
in tax} 
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Detroit Dealers to Try 
For DADA Golf Trophy 


Detroit, Aug. 3.— Detroit Auto 
Dealers Assn, golfers will for the 
seventh time play for the DADA 
perpetual trophy at the annual 
tournament of the dealer group 
on Tuesday, Aug. 14, at the Clin- 
ton Valley Country Club, near 
Utica. This DADA trophy is a 
silver shield which is awarded to 
the four representatives of the 
make of car having the four low- 
est gross scores. It was offered 
first in 1928 while James Dick- 
son jr. was serving his first term 
as president and has been won 
four times by the representatives 
of the Packard line, the only two 
breaks coming in 1928 when four 
Chevrolet golfers carried off the 
trophy, and in 1933 when the 
Cadillac foursome, the present 
holders, were the winners. 


Members of the DADA, that is 
the owners or chief executives of 
the member firms, will play a 
kicker’s handicap for the Presi- 
dent’s trophy presented by John 
F. Evans, the present incumbent. 
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AUTOMOTIVE PROGRESS 


DELCO-LOVEJOY 


HYDRAULIC 
SHOCK ABSORBERS 


Delco-Lovejoy Hydraulic Shock Absorption is readily adaptable 


to any application of the independent wheel suspension principle. 


DELCO PRODUCTS CORPORATION 


DAYTON, OHIO 





In addition there will be a 
kicker’s handicap for all of the 
eligible employees and the mem- 
bers for the various prizes. Rich- 
ard A, Cott, vice-president, is 
chairman of the prize committee 
and has reported that he is con- 
fident the prize awards will ex- 
ceed those of 1933, which year 
was a record for the dealer asso- 
ciation. 


Fulton Co. Enjoying 
Boom-Time Business 


West Allis, Wis., Aug. 3.—Busi- 
ness in dollars and cents for the 
first six months of 1934 for the 
Fulton Co., automobile accessory 
manufacturers, was 68 per cent 
ahead of the same period last 
year, according to Samuel A. 
Fulton, president of the company. 


Fall bookings on the _ frost 
shield line are bigger than ever 
before, with pre-season business 
already about equal to last year’s 
entire volume in this depart- 
ment. The ventilator wing and 
visor business for the season now 
drawing to a close is reported as 








good. An automobile arm rest 
which can be used in any kind 
of automobile is also being intro- 
duced by the concern. 


McQuay-Norris Issues 


New Parts Catalog 


St. Louis, Mo., Aug. 3.—The new 
McQuay-Norris catalog of dimen- 
sions and prices No. 51 is being 
distributed to 110,000 repairmen 
and car dealers throughout the 
United States. From 6,000 points 
the distribution is taken care of 
by Western Union messenger. 
This is said to be the first time a 
parts manufacturer has definitely 
assured delivery of a catalog to 
the trade. This delivery will 
take care of nearly 75 per cent of 
the catalogs sent out. The other 
25 per cent will be sent parcel 
post. 

The new McQuay-Norris cata- 
log consists of 224 pages of speci- 
fications and dimensions for all 
cars, motors, trucks and tractors. 
It contains all the parts for each 
car grouped together. 
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O-LOVEJOY 


CONSTANTLY IN STEP WITH 





















@ It has always been the policy of 
Deico-Lovejoy to keep abreast of auto- 
motive progress, but never before has 
the practice of this policy been so favor- 
ably received by automotive engineers 
as in the case of Individual Wheel 
Suspension. Beginning with the pre- 
liminary work, and extending throughout 
its subsequent development, Delco- 
Lovejoy was able to contribute a degree 
of skill and experience that was largely 
responsible for its present acceptance. 
By anticipating automotive progress. 
and assisting in its advancement, Delco- 
Lovejoy maintains its dominant positionin 
the field of automotive shock absorption. 
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World Wide Road Program — 


To Aid Ame 
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Washington, Aug. 3.— World 
highway development reports be- 
ing received in Washington these 
days add their measure of bright- 
ness to the glowing story of auto- 
motive exports during the year 
1934. They tell a story of road 
construction progress that 
reaches around the world and 
presages an increased demand for 
American automotive products in 
many quarters of the globe. 


From Canada comes the report 
of a $40,000,000 public works pro- 
gram very closely resembling 
that inaugurated in this country 
last year, even to the important 
detail that road construction will 
take a major portion of the fund. 
Ontario and Quebec, the two 
most populous provinces in the 
Dominion, will split virtually one- 
half of the total grant between 
them, the former obtaining $10,- 
000,000, the latter $9,000,000. 

Mexico has closed the Mexico 
City-Laredo highway to all traf- 
fic for the purpose of completing 
the construction of numerous im- 
portant segments of the road be- 
tween Matalpa and Jacala. It is 
intended to have the road ready 
for reopening by Oct. 1. 

Five provinces in central China 
have intensified efforts on their 
numerous highway construction 
projects with the object of hav- 
ing them completed by the date 
of the South-East Traffic exhi- 
bition which has been postponed 
until Sept. 15. The postponement 
was ordered by the Inter-provin- 
cial Traffic Commission in order 
to give the various provinces 
time to complete these numerous 
road projects. 

The opening of the new routes 
will herald a highway achieve- 
ment unparalleled in modern 
Chinese history, it is said. The 
five provinces whose construction 
programs are integrated under 
the new arrangement are Ki- 
angsu, Chekiang, Anhwei, Kiangsi 
and Fukien. | 

Shanghai and Nanking, the 
capital of China, soon will be 
linked for the first time by a 
modern highway with the con- 
struction of a 70-mile stretch of 
road in the Shanghai-usih dis- 
trict. 

The province of Bohemia in 
Czechoslovakia has just appro- 
priated $2,000,000 for 42 highway 
and bridge construction projects 
in 35 different districts. 





no. 
Of New Cars on 
12 Months Basis 


(Continued from Page 1) 
mobile instalment debt created 
during the first five months of 
1934 and the length of time re- 
quired to pay out. 

“The sum of the instalment 
notes given, plus the cash paid, 
including in the latter figure the 
value of used cars traded in, 
amounts to $979,717,000, or not 
very much less than $1,000,000. 

“The amount of the instalment 
notes, however, comes to only 
$384,203,000, or less than 40 per 
cent of the total value. 

“It is not possible to give a/| 
short and simple answer to the 
question how long it will take to 
pay out the instalment obligation 
involved without giving a mis- 
leading answer, because if only} 
a single one of more than a mil- 
lion notes involved is for as long 








as 24 months, then liquidation 
will not be completed until 24 
months from the date of that 
note, whereas all but an insignifi- 
cant fraction of the total debt 
will be paid long before that. 

“As a basis for an approximate 


answer to the question we as- 
sumed that 15 per cent of the 
instalment obligation was in notes | 
payable in 10 months, 70 per cent 
payable in 12 months and 15 per! 
cent payable in 18 months.” : 


rican Exports 


Wisconsin Axle Wins 
Infringement Suit 


Detroit, Aug. 3.—In the suit of 
the Wisconsin Axle Co. vs. The 
Automotive Parts Co., Equity No. 
4792, the District Court of the 
Northern District of Ohio has en- 
tered an order holding contribu- 
tory infringement has occurred 
and an injunction has been issued 
under the seal of that court en- | 
joining and restraining The Auto- 
motive Parts Co. of Cleveland, | 


Ohio, from making, using or sell- | || 


ing bevel gear sets, axle shafts, | 


or any replacement parts or ele- | 


Survey Shows Cars 
Fewer Than Garages 
Washington, Aug. 3.—That 

the private garage very 

definitely is a part of the 

American real estate scene 

is indicated in figures just 

revealed by the Department 

of Commerce which show a 

surplus of garage car ¢ca- 

pacity in 57 out of 63 cities 
covered in a special survey. 

The census covered a 
grand total of 1,019,073 resi- 
dential structures. The total 
car capacity of garages in 
connection with these dwel- 
lings was 1,443,964, while 
the total number of cars 
registered was 1,163,404, in- 

dicating a surplus of 280,560 

spaces for cars, 


ments usable for rebuilding axles | - 
Ho, LETLOO asd wih Gil 3 of| St, Settna The, Automativ 
patent No. 1,730,900 and from in- | ata te alee on the 
fringing upon or contributing to| right to prevent unauthorized use 
the infringement of said patents. or sale of these parts made by 

This suit was brought by the others than the Wisconsin Axle 
Wisconsin Axle Co. as a _ test! Co. 
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==> BEARING steel must 
be clean steel, and by clean we mean just 
about the closest approach to the absolute 
in cleanliness that has been attained in 
steel-making. This is so important because, 
in steel of the extreme hardness used in 
bearings, the most minute inclusion may 
form the nucleus of a fracture. 

Cleanliness is, of course, fundamental and 
taken for granted in making all alloy steels. 
But in making bearing steels Bethlehem en- 


forces a standard of cleanliness as far ahead 






of the usual standards of good practice as 


BETHLEHEM 7c ALLOY STEELS 





| 
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Contrasts U. S., | 
Foreign Styles 


Chicago Exhibit | 
| 


Chicago, Aug. 3.—At its down- | 
town exhibit building on the 
northwest corner of Adams St. 
and Wabash Ave., Community 
Motors, Inc., Pontiac distributor, 
is using a highly effective con- 
trast method to drive home its 
story of American vs. European 
car values. 

H. A. Wehmeier, vice-president 
and general manager of the com- | 
pany is demonstrating the com-| 
parison of values by displaying a 
British Trojan sedan which, | 
though a midget alongside of | 
American motor cars, sells for 
nearly $700 at the factory. 
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tween the Pontiac and foreign 
cars in the same price range, 
but also to stress with visitors 
at the exhibit the superiority of 
American car design over that 
used by European makers in the 
Pontiac price class. 


Higher Rubber Prices 
Start Small Plantations 


Washington, Aug. 3.— Higher 
market prices for crude rubber, 
partially influenced by the recent 
international rubber control agree- 
ment, are stimulating the gather- 
ing of wild rubber and the opera- 
tion of small plantations in the 
far corners of the earth, accord- 
ing to the U. S. Bureau of For- 
eign and Domestic Commerce. 

New developments in the rub- 
ber industry, as revealed by 
Bureau statistics, show United 





Wehmeier plans to _ follow! States imports of 61,835 pounds 
through along the same lines by| of rubber from the Gold Coast, 
showing a German car known as/| 24,478 from French Equatorial 
the “D. W. K.”, of two-cylinder,| Africa, 58,740 from Mozambique, 
two-cycle design. | 289,399 from the Philippine 

The idea, according to Weh- | Islands, and 560,000 pounds of 
meier, is to contrast not only the| guayule rubber from Mexico dur- 
striking difference in size be-' ing the first five months of 1934. 





, 


" 


‘ 


qn 


| 
| 


| 


| 
} 


wl 


bi 


| 


the surgeon’s standard of cleanliness is 
ahead of the layman’s. 

In addition to cleanliness, Bethlehem 
Bearing Steels have machinability that 
keeps production costs low, uniform heat- 
treating characteristics that simplify control 
of the hardening operations, and controlled 
grain-size that assures the maximum physi- 
cal properties that the analysis is capable of 
developing. 

No wonder Bethlehem’s output of bearing 


steel is steadily increasing. 


—- : 
" BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 
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New Buick Sales 
In Northwest at 
3-Year Record 


Seattle, Wash., Aug. 2.—A. S. 
Eldridge, of Eldridge Motors, 
Inc., Buick distributor in western 
Washington, advises that during 
the last 10 days some 3,547 cars, 
the highest for any 10-day period 





since Dec. 31, 1931, were disposed | 


of. 

Also, each of the last four 10- 
day periods has exceeded the pre- 
vious one in sales, contrary to the 
usual seasonal decline to be ex- 


pected at this time of the year, | 
and also in the face of a 10-week | 


water front strike. 
During the first 10 days 
June, 2,125 cars were sold, which 


of | 


AUTOMOTIVE DAILY NEWS, SATURDAY, AUGUST 4, 1934 
COMPLETE NEW PASSENGER CAR REGISTRATIONS BY MAKES 


GENERAL MOTORS GROUP 








CHRYSLER GROU 















was beaten in the second 10-day | 


period when the 3,014 cars were 
delivered to the public. 

Total June sales of cars were 
the greatest for any June since 
1931, Eldridge said. 


Borg-Warner 
Now Featuring 


New Water Pump 


Borg-Warner 





Chicago, Aug. 3. 


Service Parts Co. is now featur- | 


ing a line of water pumps for 


Ford, Chevrolet, Plymouth and 
Pontiac automobiles. 
The Warner pumps are ma- 


chined factory duplicates and are 
built to be easily and quickly in- 
stalled. One of the major 
provements in the Warner pump 
is that a special type of improved 
asbestos wrapped lead packing is 
used, it is said, requiring less 
adjustment and 
from leaks and scoring of the 
pump impeller shaft. 

Where cast bronze bushings are 
employed, a special high lead 
analysis is used which offers a 
degree of self lubrication and 
helps to eliminate possibility of 
seizing. 

The alloy steel shafts, properly 
finished and ground, with the line 
reaming of bushings aids in as- 
suring free operation and reduces 
possibility of trouble with the im- 
peller and shaft. 

3org- Warner pumps _ feature 
high grade close grained cast iron 
bodies and impellers. The weights 
are held to correct specifications 
for the most efficient operation, 
the makers claim 


Word to the Wise 


Minneapolis, Minn., Aug. 3. 
Nearly 100,000 posters dealing with 
unsafe driving practices that cause 
accidents have been placed in pub- 
lic buildings, shops, factories, stores 
and offi throughout the state of 
Minnesota by city and county safety 
committer inder the safety di- 
vision of the tate emergency relief 
administration, officials of the ERA 
have announced. New posters of a 
different series are distributed ever) 
20 days to impress both pedestrians 
and drivers with the need for more 
care and caution on the streets and 
highways. 





A Handsome 


Permanent Binder 


Fab- 
be 


This attractive blue 
rikoid binder will an 

ornament to any office. It |] 
will accommodate a liberal ||} 
supply of both Week-End 

and “Pink Sheet” Editions. 

Two strong springs make | 
changing or adding 
a simple operation. 
for your binder today and 
start preserving the 
able data and information 

found in every of ||| 
ADN. The price is only $2.00. |} 
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AND STATES FOR THE FIRST SIX MONTHS OF 1934-1933 


STATES 


Alabama 





Arizona 


Arkansas 


California 


Colorado 





Connecticut 


Delaware 


Florida 





Georgia 


Illinois 
Indiana 
Iowa 


Kansas 


Riateky - 
Louisiana 

adn 
Serstena 

lie 
Michigan 
Minnesota 
Mississippi 


Missouri 
Montana 


Nebraska 


Nevada 

New Hampshire 
New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 
i 
Texas 

Utah 

Vermont 
Virginia 
Washington 
West Virginia 
Wisconsin 

ee 


Dist. of Col. 








"34 
33 
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33 | 
34] 
33 | 
34] 
33 | 
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33] 
34] 
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33] 
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33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34 | 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34 | 
33] 
34] 
33] 
’34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34] 
33 | 
34] 
33] 
341 
33] 
34] 
33] 
34] 
33] 
34] 
33] 
34 | 
33] 
34] 
33 | 


LaFayette 


NASH GROUP 


| 


3 
| 
141| 
55 
| 
88 


45 
198 
110 

48) 

18 


65 


30 


167 


320 


13 


178 
38 
19 

226 


26 
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14 
22 
12 
28 
197 
4 
32 


2787 





Zz 
21) 27 
9} 9 
27 37] 
9} 9] 
28 31] 
25) 25] 
532| 673] 
458) 458] 
86 141] 
87| 87 | 
219 307 
130 130 
26| 37] 
14) 14] 
58 69 | 
18} 18] 
88! 107] 
__16) 16] 
30 32] 
14)’ 14] 
615 775 | 
113 113] 
156) 206] 
67 67] 
128; 185] 
60) 60] 
98 126] 
43 13 | 
71 118] 
34| 34] 
90 134] 
78| 78] 
124 +175] 
83 83] 
125; 170] 
62 62] 
752, 950] 
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161 271] 
117 117 
121 169 | 
86 86] 
40 58] 
22 22 
209' 274] 
167 167] 
73 88] 
36 36] 
65 85] 
37 37] 
17 24] 
l 1| 
81 111] 
18 18 | 
154 621] 
279 279] 
Ss 6] 
1516 1836] 
1260 1260] 
40 53] 
32 32 
13 19] 
6 6] 
397 575] 
262 262 
58 96 | 
29 29] 
66 85] 
62 G2] 
736 = 962] 
164 164] 
119 145] 
65 65 
19 23] 
13 13] 
25 33] 
12 12 
40 88] 
39 39] 
143 214] 
58 58] 
49 63] 
29 29] 
16 30] 
13 13] 
71 93] 
30 30] 
44 561 
43) 13] 
93} 121] 
38] 38] 
358 555 | 
242 242 
21 25] 
5 5] 
89 121] 
75) 75] 
8413! 11200] 
5726) | 


5726 












Auburn 
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339 


262 


177| | 


171] 
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95 
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21 
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67 


20 
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195 
529 
19 
24 


21 

31 
2299 
3028) 











Austin 


23 
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12 
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42 


197] 
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39) 
106] 
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nental 
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Franklin 
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17 
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61} 
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68) 
32 
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53 
30) 
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37 
74) 
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22 
17 
58) 
54) 
57 
88 
254 
258 
495) 
352 
119 
89 
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182 


23 


42 


Or 
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35 
31 
199 


205 


920 
837 
66 
19 


658 
105] 
72 
12 
151 
69) 
660 
163 
49 
41| 
19 


1! 
106 
31 
188 
129 
64 
38 
24 


85 


is 
122 
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16 
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13 
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14 
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i conventional trucks announced, 
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Auntomottue Baily News 


FIRST WEEK IN AUGUST 
1926-1933 





1926 

American rubber consumers win 
price war with British and when 
proposed restriction which would 
have reduced production in British 
Dominions 20 per cent is not car- 
ried out and minimum rate of duty 
is maintained. ... Buick announces 
new 1927 models and Chrysler out- 
lines plans to produce four complete 
lines. . . . Department of Commerce 
is discouraging efforts of American 
exporters to sell used cars abroad. 
; Murray Body Corp. agreed to 
furnish 75 per cent of all automobile 
bodies required by Hupp for the 
next four years. 

1927 

Contracts have been let for build- 
ings in a $3,000,000 Oldsmobile ex- 
pansion program. Announce- 
ment is made of the purchase of the 
Garford Truck Co., of Lima, Ohio, 
by E. W. Bassick and associates of 
Hartford, Conn. . Steel output 
remains at 65 to 70 per cent capac- 


ity. . . . Continental Motors has 
developed a new series of bus en- 
gines. . . . Ford Motor Co., has 


definitely abandoned the Model T 
car, it became known here today. 
1928 
Acquisition of Dodge Brothers 
property by Chrysler Corp. was 
effected this week. . Presidents 
of automobile companies were guests 
at home of President A. R. Erskine 
of Studebaker Corp., at South Bend, 
Ind. . . . Hudson and Essex cars 


| eontinue this season without me- 


chanical changes. . . New De Soto 
ear is announced by Chrysler. . ‘ 
Average price of new car sold of 


all types decreased from 1920-23 and 
| has increased every year since. . . 
1929 


Senate will keep motor tariff at 
25 per cent. : Movement is 
launched in Washington, D. C., for 
standardization of various methods 
of automobile registration through- 


| out the United States. . . . Uni- 


versal Credit Co., boots its capital 
to $21,000,000. . . . Dr. Julius Klein, 
assistant secretary of commerce, 
says that the fate of the retail dealer 
depends on his methods of opera- 
tion. . . . Cadillac opens its new 
million-dollar engineering building. 

Middle West car sales during 


| first half of year top figure set in 


7638 | 


3405 | 


2680 | 


14667 | 


11249 | 


1928. . . NSPA adds twenty-five 
new members. 
1930 

All Ford Motor Co. plants in the 
Detroit area including the Lincoln 
Motor Co., are scheduled to reopen 
this week. Firestone Tire and 
Rubber Co. celebrates its thirtieth 


anniversary. Motometer will 


move its automotive division from 
Long Island City, N. Y., to Toledo, 
Ohio. Government will protect 
rights of lien holders in liquor car 
eizures. . Pick-up in industry 
hown as hundreds get jobs back. 


Chicago dealers report increase 
I 


in car demand. Six months 


automobile ales total is 228,024, a 
decline of 12 per cent from 1929. 
Ford reopens his plant in 

Spain. 

1951 

Chieago dealers do $100,000 extra 
ervice business in week through 
“Safety Lane” campaign. . Chev- 


rolet production was up in July. 
town district has advanced to 45 
per cent of capacity. . . Co-Op- 
erative Clinic Plan is adopted by 
the Motor and Equipment Assn... . 
Automobile manufacturers continue 
to maintain strong financial posi- 


tions. . . . General Motors declares 
regular quarterly dividend of 75 
cents. . . Peerless Motor Car 


Corp. plans to build 12 and 16 ecyl- 
inder aluminum cars. 
1932 

W. W. Lewis is made director of 

the advertising section of General 


Motors. . . . Walter S. Graves, 
former director of Dodge Brothers 
truck sales, is dead. . . . Colin 


Campbell, a prominent figure in the 
automotive industry, is dead. 
Dealer car stocks on Aug. 1, are 
estimated at 210,000 units. we 
Roy D. Chapin is appointed Secre- 
tary of Commerce. Chevrolet 
titles 215,811 vehicles in first half 
of 1932. : Lower output and 
higher sales is outlook for the month 
of August. 
1933 
NACC files its complete and cor- 


| rected code with NRA. . . Six 


2182 | 


months car sales exceed 1932 by 
three per cent. July best since 1930. 
sg Continental abandons plan of 
selling from factory to consumer, 


|} opening field to all dealers. 


Thornton tandem rear end drive for 





—— 


18 


$2,450,000 00 Paid 
To Murkhubilers 
In Past Month 


By C. J. ALEXANDER 


New York, Aug. 3.—Dividend 
declarations in the automobile in- 
dustry continued to bob up in 
July in greater volume than a 
year ago and in that month, 
boards of directors voted to pay 
$2,450,000 to stockholders, as 
against $1,663,000 in the like 
period of last year, an increase 
of 47.4 per cent. Declarations 
in June called for payments ag- 
gregating $2,983,000. 

For the first seven months of 
this year, automotive companies 
declared dividends amounting to 
$48,635,000, comparing with $35,- 
865,000 in the corresponding 
period of 1933, an increase of 
35.7 per cent. 

As in the earlier months of the 
year, the companies in the parts 
and accessory field made a better 
showing with respect to divi- 
dend declarations, when compared 
to a year ago, than the car and 
truck manufacturers. The parts 
and accessory manufacturers in 
July declared dividends calling 
for disbursements of $2,338,000, 
as against $869,000 a year ago, 
an increase of 168 per cent. 

Parts Dividends $112,000 

Declarations by parts and ac- 
cessory concerns in the first 
seven months of this year ag- 
gregated $16,183,000, comparing 
with $7,059,000 a year ago, up 129 
per cent. 

Car and truck companies in 
July declared dividends amount- 
ing to $112,000, comparing with 
$794,000 a year ago, a decline of 
86 per cent, while for the first 
seven months their total was 
$32,452,000, as against $28,806,000 
in the like period, a gain of 12.6 
per cent. 

The industry as a whole in the 
first seven months announced de- 
clarations aggregating $48,635,000, 
comparing with $35,865,000 a year 
ago, up 35.7 per cent. 

Here is the record for the —T 











to date: 
CAR-TRUCK COMPANIES 
1934 

SOMMATF ccsccvece $ 765,000 $ 
February 14,207,000 13 
March 169,000 402, ( 
April aa 116,000 
May cecceces 16,239,000 13,219,000 
mn Seewaess j 859,000 33,000 
July 112,000 794,000 

7 months.... $32,452,000 $28,806,000 

PARTS-ACCESSORIES 
1954 1933 

PO “ccs cceees $1,745,000 $ 154,000 
CO TTT 4,205,000 1,324,000 
March .... 1,654,000 909,000 
BOTT ccccccerce 581,000 995,000 
BAe nck 3,536,000 1,817,000 
June 2,124,000 991,000 
July 8 869,000 











coves $16,183,000 
ALL COMP a Ss 
19 


7 months $7,059,000 


000 





Se. ncicccass @ ia +y 000 6 $ 

February 18,511,000 +m 4,000 
March 1,823,000 11,000 
April . 111, 000 











May 000 ~=15,036, 
June 000 
July 2 F 50,000 1. 663,000 
7 months....... $48,635,000 $38,865,000 
The Borg-Warner Corp. this 
week declared dividends on its 
common and preferred stocks. 


The regular quarterly payment 
of 25 cents was declared on the 
common, and the regular of $1.75 
on the preferred, were 
both payable Oct. 1 
of record Sept. 14. 
Week of Dull Trading 
After the drastic decline on 
the stock exchanges last week, 
trading quieted down this week, 
with intermittent rallies. Plus 
and minus signs among the auto- 
motive shares were about evenly 


to stock 


distributed for the week ended 
Aug. 1 but the averages were 
lower except in the case of the 
stocks of the parts and accessory 
companies. These shares were 
particularly strong in the Wed- 
nesday rally on the New York 
Stock Exchange, with the result 
that most of the leaders in this 
group registered gains for the 


week ended on that day. 


declared, | 


| following changes for the week: 
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J uly § Sees Continued Motor Dividend Declarations 


© _ — 


The Automotive Daily News 
stock price averages showed the 


Last wk. This wk. Change 
24 motors 19.97 19.71 — 0.26 
10 car-trucks 20.91 20.59 — 0.32 | 
10 parts-accessories 15.80 16.10 -+- 0.30 | 
4 tire-rubbers 15.62 15.60 - 0.02 | 


The advance by the parts and 
accessory stocks was attributed 
in part to the fact that com-j 
panies of this branch of the in- 
dustry have made generally fav- 
orable comparisons for 
second quarter in earnings with | 
a year ago than the car and 
truck concerns, 

Approximately 95 per cent of 
the common stock of the Moto 
Meter Gauge & Equipment Corp. 
has been exchanged for common 
shares of Electric Auto-Lite Co., 
it was announced this week. 


Firm Asks Exemption 


From Minimum Pay Rate 


Washington, Aug. 3. — Exemp- 
tion from the minimum wage pro- 
visions of the code of the rubber | 
manufacturing industry was 
asked here this week by the Hol- | 
fast Rubber Co., Atlanta, Ga., in 
an application filed with NRA. 


Coincidental with announce- 
ment of the application, NRA set 
a hearing on the question for 
Thursday, Aug. 16. The session, 
set for 10 a, m., will be conducted 
in the Department of Commerce 
building. 


Borg-Warner Declares 
October 1 Dividend 


Chicago, Aug. 3.—Directors of 
Borg-Warner Corp., in view of 
there being no regular directors’ 
meeting scheduled for August, 
acted in their regular meeting 
Friday upon the Oct. 1 dividend. 

The regular quarterly dividend 
of $1.75 per share was declared 
on the preferred stock, and a 
dividend of 25 cents per share 
was declared on the common 
stock. Both dividends are pay- 
able Oct. 1 to stockholders of 
record on Sept. 14. 











the/]| 


| second quarter of 1933. 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Aug 3, 3:10 P.M.—Wall Street didn’t look with 


much favor on the motor s 
a general decline. 
lowed by a drop of about 


tocks today and the result was 


The Chrysler earnings report was fol- 


two points on its shares and 


General Motors also was weak. Fractional losses were 
the rule among the remainder of the motor family. 


Westinghouse Has Profit 
In Second Quarter 1934 


East Pittsburgh, Pa., Aug. 3.— 
Westinghouse Electric & Mfg. Co. 
report for the second quarter of 
1934 shows orders received to- 
talled $33,655,022. This compared 
with $20,237,588 for the previous 
quarter and $17,557,964 for the 
Sales 


| billed for the second quarter of 
| 1934 totalled $27,287,545 compared | 
previous | 


to $17,994,045 for the 
quarter and $15,926,335 for the 
corresponding quarter in 1933. 


Net profit for the quarter was | 


$1,744,427 compared to net loss of 
$1,776,152 for the previous quar- 


ter and net loss of $2,078,424 for | 
| the corresponding quarter of 1933. | 


Operations for the six months of 
1934 show net loss of $31,725 com- 
pared to net loss of $5,569,996 for 
the first six months of 1933. Un- 
filled orders at June 30 were 
$31,892,155 as compared with $24,- 
705,173 as of June 30, 1933. 


Fairbanks, Morse Profit 


Beloit, Wis., Aug. 
Morse & Co. and subsidiaries 
net profit in the six months ended 
June 30, after charges 
equal to 32 cents a share on the 
seven per cent preferred stock. This 


compares with net loss of $1,026,000 | 


in the first half of 1933. 


8.—Fairbanks, 
had | 





Reo Cuts Losses 
In First Six Months 


Detroit, Aug. 3.—Reo Motor Car 
Co. and subsidiaries report for 
quarter ended June 30, 1934, net 
loss of $234,063 after taxes, depre- 
ciation, etc. This compares with 
net loss of $272,881 in preceding 
quarter and net loss of $303,699 in 
June quarter of previous year. 

For six months ended June 30, 
1934, net loss was $560,944 after 
taxes and charges, against net 
loss of $762,944 in first half of 
1933. 


Pexto Profit 


| Southington, Conn., Aug. 3.—The 
Peck, Stow & Wilcox Co., tool man- 
ufacturing concern, showed a profit 
equivalent to 52 cents a share on 
outstanding stock during the sales 
year ended June 30, the first profit 
reported by the company since the 
middle of 1928, stockholders were 
advised at the annual meeting July 
25. 





year. President 


reported for the 
and other officers 


Mark J. Lacey 


were re-elected. 





Declares Dividend 
Milwaukee, Wis., Aug. 3.—Decla- 
ration of the regular quarterly divi- 
dend of $1.75 on $7 preferred stock 
of A. O. Smith Corp. here has been 


announced. The payment will be 
made Aug. 15 to stock of record 
Aug. 1 





AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF 


MARKETS, FRIDAY, 


AUGUST 3, 1934 
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High Low Last Sale High Low Last Sale 
1934 1934 NEW YORE Aug. 3 July 27 | 1934 1934 Aug. 3 July 27 
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Material increases in sales were | 





Titine ‘Truck Co. 
First Half Sales 
Set at $14,718,229 


Pontiac, Mich., Aug. 3.— Net 
sales of Yellow Truck & Coach 
Mfg. Co, for the six months ended 
June 30, 1934, were $14,718,229, 
Paul W. Seiler, president, an- 
nounced today. Net profit after 
provision for depreciation and 
Federal income taxes was $272,- 
394. In the six months ended 
June 30, 1933, the company re- 
ported a net loss of $1,188,331, 
Seiler said. 

The consolidated income ac- 
count of the company and sub- 
sidiaries for the six months ended 
June 30, 1934, follows: 








Pee TRE. 2 ov Kcdtesesnccecencesaces $14,718,229 
Profit from operations (including 

the company's proportion of net 

profits or losses of wholly owned 

and controlled companies not con- 

solidated) before provision for de- 

preciation and Federal income 

CED vccnkeccescetadresesosesese 760,864 
Provision for depreciation........... 458,328 
Profit from operations before pro 

vision for Federal income taxes... 302,536 
Provision for Federal income taxes. 30,142 





Net Profit $272,394 

The quarter ended June 30, 
1934, showed a net profit of $265,- 
079. This compares with a net 
loss of $120,350 in the second 
quarter of 1933. 


Chrysler Shows 
$8,192,084 Profit 
During First Half 


(Continued from Page 1) 





| during the first half totaled 387,- 
| 684 units to the value of $231,- 


103,778.73 as compared with sales 
of 217,614 units valued at $114,- 
771,203.37 in the first half of 1933. 





The statement further says that 


| the results of this larger volume 


of business shows an increase of 


| $11,380,783.98 in cash and market- 
| able securities and an increase of 
| $8,451,190.04 in working capital as 


compared with December 31, 1933. 


Retail sales of Plymouth, 
Dodge, De Soto, and Chrysler pas- 
senger cars during the first six 
month of this year were 148 per 
cent of retail sales in the first six 
months of 1933. 


The corporation calls attention 
to the establishment by the 
Chrysler Motors Parts Corp. of 
thirteen parts depots in various 
sections of the United States to 
enable owners of Chrysler pro- 
ducts to obtain through the dealer 





organization more prompt and 
efficient service. These parts de- 
pots are located at Atlanta, Bos- 
ton, Chicago, Dallas, Detroit, Kan- 
sas City, Los Angeles, Minne- 
apolis, Seattle, New York, Phila- 
delphia and St. Louis. 

It also calls attention to the 
formation of the Temperature 
Corp. for the manufacture of the 
“Airtemp Conditioner.” 





Gemmer Reports 


Detroit, Aug. 3.—Gemmer Mfg. 
Co. (automobile steering gears) re- 
ports for six months ended June 30, 
1934, net profit of $45,819 after de- 
preciation, interest and _ federal 
taxes, equivalent to $1.15 a share on 
40,000 no-par shares of $3 cumula- 
tive participating preference Class 
A stock. This compares with $16,- 
003, or 40 cents a share, on prefer- 
ence A stock in first half of 1933, 


Casing Exports Up 


Montreal, Canada, Aug. 3.—The 
| export of pneumatic tire casings 
reached high proportions in June, 
| 79,690 valued at $550,139 going to 
seventy countries. The  consign- 
i ments of largest value went to the 
following: British South Africa 
$136,355; Straits Settlements $52,- 
| 018; New Zealand $49,798; Brazil 
$48,941; British India $28,037; 
| Netherlands $26,347; Belgium $21,- 


225; Colombia $18,955; 


| $18,746; Jamaica $13,928; Norway 
$13,269; Iraq $12,136; Dutch East 


Sweden 





| Indies $11,170; Venezuela $8,914. 
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ETEEN THIRTY F 


‘ MID-SEPTEMBER we will mail to every paid subscriber to A. D. N.a 


REVIEW AND REFERENCE BOOK 


which will be one of the most valuable contributions this publication has made 
to the industry it serves. This book will be a constant source of reference for 
every Manufacturer, Dealer, Jobber and Salesman in the business. It will be a 
veritable ““World’s Almanac” of automotive information and will sell to non- 


subseribers at $1.50 per copy. 


WHAT A SPOT FOR ADVERTISING 
YOUR PRODUCT! 


Advertising space alongside of or facing those reference tables, etc., is avail- 
able for Manufacturers, Suppliers and others at the regular rates which apply 
to all issues of A. D. N. 

Reservations for space should be made at once to insure best available 
positions. Forms close September 10th. Make a note now that your product 
must be adequately represented in this Book or you are bound to be dis- 
appointed when it appears without you. 


Publisher 
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about Buic 


Including June 30th, orders received for the 
newest Buick since its introduction May 12th, 
totaled 21,192. The newest Buick is taking its 
place among the really great cars. 


Conservatively estimated, the public invested 
$43,600,000 in new Buick cars in the first six 
months of this year. 


BUICK FACTS 
ALREADY PUBLISHED 


Buick sixth in all new car registra- 
This places Buick in fifth position in dollar vol- ae Se ney 1, Se 


ume of consumer sales. Buick first in unit sales of all cars 


with list price above $795. 


By the end of June this year, 140 Buick dealers 
had already doubled their entire 1933 volume; 
and 390 had sold more new Buicks than they 
sold during all of 1933. 


June registration reports up to July 30th show 
Buick fourth in Massachusetts, Michigan, 
Chicago, Minneapolis, Denver, Fort Worth, Bal- 
timore, Metropolitan New York, Hollywood and 


Buick recorded 32.1% of retail de- ° 


liveries among 10 makes listing 
standard sedan from $850 to $1225 
during the first 4 months this year. 


Buicks were 67% of registrations of 
nine makes listing standard sedan 
from $1225 to $2200 during the first 
4 months this year. 


Dealers’ gross profits on Buick ap- 
proximate $1,800,000 per month. 


Flint. 
*ADDITIONAL BUICK FACTS 


Buick’s share of registrations is growing still more rapidly since 
the introduction in May of the newest Buick, with list prices be- 
ginning at $795. It will continue to grow. Buyers know Buick and 
want Buick; and they are flocking to buy at the lowest price in 
Buick history. In many instances where they are originally at- 
tracted by the newest. Buick, they are buying instead one of the 


WILL BE 


PUBLISHED LATER 


higher-priced models. The Buick future is brighter than ever. If 
you believe you can meet Buick requirements for 1935 and the 
years to follow, write at once to Buick Motor Company, Sales 
Department, Flint, Michigan. 


Buick eank Business 


PRICES: Buick Series 40, $795 to $925; Series 50, $1110 to $1230; Series 60, $1375 to $1675; Series 90, $1875 to$2175. List 
prices at Flint, Mich. All prices subject to change without notice. Special equipment extra. Duco fenders at noextra charge. 


WHEN BETTER AUTOMOBILES ARE BUILT—BUICK WILL BUILD THEM 
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